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The Role of Social Media in Transforming Communication and
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This study’s insights into social media as a communication tool in university education offer valuable
implications for distance learning. In a remote learning context, where face-to-face interaction is limited,
social media becomes essential for facilitating communication and engagement. The positive correlation
between perceived usefulness, information quality, and ease of use with communication efficacy suggests
that students who find social media beneficial and have a user-friendly experience improve communication,
which is critical in distance education. Platforms like Facebook and WhatsApp, highlighted in the study for
group work and peer interactions, are especially relevant for distance learning. These platforms help bridge
the gap left by the absence of in-person discussions, enabling students to collaborate, share resources, and
support each other remotely. The study’s finding that social media use can enhance students’ performance
and grades further underscores its value as a supportive tool in distance education, where students often
require extra resources and peer encouragement to succeed. This research highlights the potential for
technology, in this case social media, to overcome challenges in distance education, making it a relevant
contribution to the impact of technology in academia. By showing how students leverage social media for
learning, this study suggests that educational institutions could consider formally integrating social media
into distance education models, not only for communication but also as an academic resource that can boost
learning outcomes. Future research could expand on these findings by examining specific social media tools’
roles in distance learning, particularly in facilitating access to materials, supporting discussions, and
enabling real-time interaction—core elements of a successful remote education experience.
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Introduction

In the virtual world, a significant number of people
who are further classified as social networks are
showing an increased willingness to engage in
conversations that are mediated via the internet. The
most well-known websites, such as Blackboard,
Facebook, TikTok, YouTube, and Google Plus, attract
a greater number of users and develop into large virtual
communities. These places allow users to connect with
their friends and colleagues in a setting that is devoid
of geographical boundaries. A chance like this resulted
in the construction of a large internet-sharing room
that had never been constructed before. According to
Kaplan and Haenlein (2010), social communities are
founded on Web 2.0 technologies, which serve as a
platform for a social web. This social web is comprised
of a collection of services and applications that offer a
technological and ideological foundation for online
social networks. Members of social media platforms
can share data and customise user-generated content
thanks to these services and applications. According to
Weber (2009), web-mediated communications can be
found in a variety of forms, including but not limited
to blogs, wikis, social networking websites, and
communities that share video content. Weber also
mentions the fact that, concerning social media
websites, these search engines are also included in the
definition of social websites. These websites are aimed
at aggregating the finest services that websites offer
and showing the website that has the highest rating
based on the search query.

Because of the expansion of globalisation, rapid
technological advancements have occurred, which
have resulted in a transition away from traditional
media and toward new media. Belch & Belch (2014)
state that the global media landscape is constantly
shifting, which increases the number of opportunities
for individuals to gain access to international
information. There are several other names for social
media, including "social media sites" and a collection
of information technologies that make it easier for
people to network and connect. This is because

individuals can freely collaborate, utilising tools that
allow them to share their knowledge and ideas on the
Internet. I concur with Diga and Kelleher (2009) that
the introduction of Web 2.0 was the catalyst for the
rise in popularity of social media. Web 2.0 refers to a
platform that allows people to share, collaborate, or
communicate with one another inside a social network
to strengthen the connection between them. This
platform is accessed through a website.

The convergence of social media platforms is being
used in today's culture to learn, since today's learners
are searching for flexibility and are familiar with all of
the tools because they use them daily. This is because
today's learners are constantly using these tools.
Although the traditional education system is an
effective method of instruction, the rapid growth of
technology has brought about a change that has had an
equal impact on the education sector. This change has
been brought about as a result of globalisation. The
acceptance of social media by students is a valuable
source of learning because it allows students to interact
with various data sources and access news, which
ultimately results in a paradigm shift in the way that
teaching is done. In today's world, the use of social
media websites, blogs, and smartphones complements
learning. Additionally, interactive electronic devices
are replacing the use of books and conventional
presentations, which could have a positive impact on
the educational system. Increasing the effectiveness of
learning and broadening access to distance higher
education are both facilitated by the presence of new
media learning materials, which also boost the
contribution of the academy. Furthermore, the Internet
has opened up the entire world of information. It is of
enormous importance in the field of education,
particularly at the stage of higher education, when
students are encouraged to expand their minds and
discover solutions to problems. As a result, it is
possible to assert that the Internet makes the
educational process more straightforward by
providing individuals with the ability to acquire access
to any information and data from both domestic and
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international sources, all while simultaneously
allowing them to communicate their ideas and
perspectives (Diga & Kelleher, 2009).

According to Jon Russell (2011), the use of social
media presents a chance for students of all ages to
communicate with one another and for educational
institutions to establish connections with students.
Studies conducted in the past have demonstrated that
the use of social media as a new technology is
becoming increasingly prevalent in virtually all
academic settings. In today's world, social media is
available in almost every culture.

These tools have the potential to bring about a range
of beneficial and harmful changes to the education
system, particularly in the realm of higher education.
Additionally, they have the opportunity to establish
themselves as powerful instruments for collaboration
and communication that are in line with the
educational requirements of currently existing
generations. Boyson and Ellison (2008) say that.
According to Statistics Mauritius (2018), the
percentage of people who use the internet is steadily
rising. Between the years 2016 and 2017, the number
of people using the Internet at the national level
increased by 14.5%, going from 1,090,300 to
1,248,000. A further increase of 14.2% was seen in the
number of mobile internet subscribers, which went
from 875,200 to 999,600. For the past few years, there
has been a surge in the utilisation of home-based and
fixed devices such as game consoles, TV streaming
packages, and smart TV platforms. Users of the
internet engage in the most popular activities, which
include visiting social networking platforms and
communicating via text message. The Internet has
become an essential medium for social participation.

Because students communicate through a variety of
social media platforms, social media has become a
handy tool for students. The purpose of this research is
to focus on students as users of technological
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advancements in education. Additionally, the study
will investigate the impact of using social media as a
communication tool on the education of students. In
addition, this study will be focused on descriptive
research, and students from five different colleges will
be asked to submit quantitative data through the use of
a survey questionnaire. As a consequence, the findings
will reveal, at a later time, whether or not the use of
social media as a tool for research and communication
among students is effective.

This study examines how private university students
use social media for communication, education, and
research. Social media's negative impact on pupils'
academic performance is the most significant
educational issue. Today's social lifestyle makes it
impossible for young people to limit their social media
use. The Pearson Research Group and Seaman and
Kane (2013) reported that 50% of respondents said
mobile and web technology made learning more
participatory. Online and mobile technology improve
participatory education, according to 50% of
respondents. However, 56% claimed online and
mobile technology distracts students from schoolwork.

The main educational issue is that students' use of
social media is affecting them, which makes their
education less effective, according to various studies.
However, the evidence gaps show that social media is
altering society and education across media and
platforms (Jacobsen & Forste, 2011).

Similar investigations have examined social media's
ability to promote communication, its usefulness as a
communication tool, and its potential to support
technology-facilitated  relationships. However,
university students' usage of social media for
communication, education, and research has not been
experimentally tested. This means no studies have
shown students' capacity to use social media for
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communication, education, and research. Thus, this
study will empirically examine the theory.

Literature Review

Active Collaborative Learning Theory

Organisations practice cooperative learning, according
to H. Jonassen, Howland, Moore, and M. Marra
(2003). People work together to achieve their
educational goals in this style of learning. The needed
results benefit both individuals and their groups.
Cooperative  learning is based on  social
interdependence, cognitive growth, and cognitive
learning theories. Active cooperative learning involves
favourable interdependence, employee accountability,
promotional interaction, small group interpersonal
relationships and capacities, and group processing.
Each component is crucial to cooperative learning.
One of the most critical aspects is positive
interdependence, which is "the phenomenon that takes
place when members of a group have the perception
that they are connected in such a way that it is
impossible to succeed unless everyone succeeds if
anybody fails." The fifth component, group
processing, is when group members evaluate their
work to achieve goals and maintain working
relationships. In addition, F. Novak, R. Razzouk, and
E. Johnson (2012) note that cooperative learning needs
extensive instructor planning to ensure all five critical
components are present. Active co-learning
organisation students are distinct from other teaching
communities because they believe they cannot fulfil
their teaching goals if others cannot. Most cooperative
learning organisations include two to four students,
and smaller groups are more productive. There is no
ideal cooperative learning group size. The size of
groups depends on the length of time they will work
together, the pupils' prior group work experience and
ages, and the materials and equipment available.

Perceived Usefulness of Social Media
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Davis et al. (1989) defined perceived usefulness as the
extent to which an individual believes a technology
adaptation will increase job performance. This study
found that perceived usefulness corresponds to a user's
belief that social media use will benefit them.
According to Davis et al. (1989), users' perceptions of
product utility are usually high when they believe in a
positive user-performance relationship. The user
recognises the system as an efficient task performer.
Al-Daihani (2010); Kim et al. (2007). An individual's
behaviour can be judged by the expected advantages
based on their view of its usefulness. This is due to
expected capabilities. Technology is easy to use, yet
some individuals don't utilise it because they think it's
useless. According to Davis et al. (1992), several
academic studies have shown that a technology's
perceived usefulness affects user adoption and
satisfaction. Sago (2013) also found that the perceived
value of social media services grows with frequency
and positively impacts an individual's social media
engagement.

On the other hand, Lee et al. (2007) performed an
online survey on business students. They discovered
that the influence of perceived usefulness was less
significant than the impact of perceived simplicity of
use on the behavioural intention to practice immediate
messaging. In addition, Strader et al. (2007) found that
perceived utility negatively affected social media
intention. This was observed in an online poll that
included both undergraduate and graduate students. It
was also agreed upon by Lu et al. (2009) that, for
students to boost their communication efficiency, they
should make use of social media platforms that allow
them to readily convey information, thoughts, and
opinions to their peers and teachers. In addition,
Shirazi (2013) examined the function that social media
performs in communication in the countries of the
Islamic Middle East and North Africa. He also noted
that students were able to participate more in
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conversations and mobilisation with the support of
social media. Therefore,

HI1: Perceived usefulness of social media affects
communication effectiveness

Perceived Information Quality of Social Media

By the findings of Ilsever, Cyr, and Parent (2007), the
quality of information that is perceived can be
characterised as the quantity and selection of
information, in which the contents must be rich and
easy to browse. It is conceivable to state that it is a
ubiquitous and familiar idea and a significant
forerunner to overall user pleasure (Aggelidis &
Chatzoglou, 2012; Chang, Li, Wu, & Yen, 2012;
Zhou, 2013). This idea has an impact on the perceived
value of the e-commerce system as well as the success
of information systems (DeLone & McLean, 1992).
According to Yvette and Karine (2001), it is necessary
to develop a relationship that is founded on trust by
exchanging information that is pertinent, dependable,
substantial, and personalised. Furthermore, Chau, Au,
and Tam (2000) acknowledge that the quality of the
information available on the Internet affects the user's
experience when using mobile social networking sites
while engaging in multiple tasks. As an illustration, if
a person is unable to supply consumers with
information that is dependable, up-to-date, and
thorough, then that person will have more negative
perceptions about the quality of the information that is
available on social media platforms.

Klein (2002) conducted a study to find out the
students' perspectives on the calibre of internet
information. She concluded that the quality of the
material that is available on the internet was a concern.
This is because the material that is available on the
internet is not constantly revised, which causes
students to have challenges if they use knowledge that
has not been confirmed.
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Additionally, she concurred with the assumption that
the information that students use for their academic
pursuits is not of good quality because it is not always
vetted. Furthermore, the framework for the
information quality dimensions only presents the
students' opinions of the quality of the information, but
it does not display the genuine quality of the
information. For a piece of information to be regarded
as accurate and of high quality, it must first be verified
appropriately and then used appropriately.

Kim and Sin (2011) researched the principles that
students ought to consider when choosing material
from the Internet, particularly on social media
platforms. They conducted an inquiry into the opinions
of a large number of students regarding the various
sources of information and the information that they
decided to employ. According to the findings of the
study, there was a disparity between what students
ought to have done and what they did while selecting
material for their studies. This gap was attributed to
the fact that students were uninformed of the
evaluation of the quality of the information (Kim &
Sin, 2011). According to Gross and Latham (2009),
the students' lack of information literacy was a direct
result of their inability to select the appropriate source
of information on the topic. There are some college
students, according to Wei and Zhang (2008), who are
not aware of the importance of resources that their
peers have reviewed. As a result, it is necessary to
devise specific tactics to lessen the disparity between
the way information is perceived and how it is utilised
on social media platforms.

As was mentioned before, it is possible to argue that in
this information age, students should be equipped with
knowledge of literate information skills to assist them
in their academic pursuits. Students need to be able to
examine, assess, and apply the material that they have
obtained for their research projects because the use of
inquiry-based learning is becoming increasingly
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prevalent in educational institutions. In addition, the
fact that students choose not to utilise the material that
they find on social media platforms for their studies or
decide to use it will affect their previous expectations
and experiences regarding social media platforms.
According to Wei and Zhang (2008), the selection of
information on the Internet is influenced by the users'
expectations of the quality of the information, which
includes the perceived usefulness and ease of use of
the information. Consequently, it is the responsibility
of lecturers to ensure that students thoroughly consider
the quality of the information they use and are aware
of the challenges they encounter when they rely on
sources that have not been vetted for their academic
work. Accordingly,

H2: Perceived information and quality of social
media affect communication effectiveness

Perceived Ease of Use of Social Media

According to Davis et al. (1989), the degree to which
an individual believes that utilising a system does not
require any effort on their part is the degree to which
perceived ease of use can be described. Because a
person's effort is a limited resource, the system is
recognised to be easier to use than another system,
which means that it has a greater chance of being
accepted by the users. Furthermore, several studies
have demonstrated that the perceived simplicity of use
is a significant component of one's attitude towards
technology (Burton-Jones and Hubona, 2005;
Setterstrom et al., 2013). Sago (2013) provided
evidence that people use social media services more
frequently because they believe them to be simpler to
use than other currently available services.

After conducting a survey online among business
students, Lee et al. (2007) concluded that perceived
ease of use has a greater impact on behavioural
intention when it comes to instant messaging. In
addition, Strader et al. (2007) found that the perceived
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ease of use had a favourable effect on the use of social
media. This was seen in the online survey that was
conducted with both undergraduate and graduate
students who were studying business. In a different
piece of research, Van Slyke (2007) and Ilie et al.
(2005) concluded that perceived ease of use has a
relative advantage over perceived utility in situations
where it impacts business students to utilise social
media effectively in their studies. Accordingly,

H3: Perceived ease of use of social media affects
communication effectiveness

Research Methodology

This study used a Likert scale questionnaire as its
primary data collection tool. University students in the
program received surveys. To acquire data from
respondents quickly, a self-administered questionnaire
was chosen for this study. Pilot testing was done for
the questionnaire pre-test. This study used a Likert
scale questionnaire as its primary data collection tool.
University students in the program received surveys.
To acquire data from respondents quickly, a
questionnaire was chosen for this study. Pilot testing
was done for the questionnaire pre-test. Out of the
population, 300 students were randomly selected from
each university to participate in this study. Sixty
students can be expressed as 0.46% for the Open
University of Mauritius, 0.84% for UOM, 1.92% for
UTM, 5% for Middlesex University and 3.2% for
Charles Telfair Institute, respectively. Initially, 150
questionnaires were emailed. This was done because
multimodal email surveys had better response rates.
After replying to the first survey, Google Form
emailed them 150 more. The questionnaire employed
a five-point Likert scale for each topic: strongly
disagree, disagree, neutral, agree, highly agree, and
very agree. Some questionnaires were delivered
online, while others were handed out to respondents to
fill out immediately or collected later, depending on
their availability. 300questionnaires were distributed
to students, while each university (UOM, OUM,
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UTM, Middlesex University, and Charles Telfair
Institute) received 60 questionnaires to collect
quantitative data. Because convenience sampling was
the most practical strategy, this study used it. It is a
nonprobability sampling method, and the word
"convenience" implies that the questionnaire was
disseminated according to respondents' availability
and that respondents were selected at random,
indicating zero bias. The Morgan and Krejcie (1970)
formula determined the sample size. The sample size
was approximated as 300 using Raosoft's sample size
calculator. Convenience sampling was used since it
was the easiest way to obtain data. A quantitative
survey's sample size and non-response bias
management were crucial. Participants were also
assured that their identity, comments, and opinions
would be kept private. Each respondent was informed
of the study's goals and procedures and provided their
consent.

Data Analysis and Results

Descriptive Statistics

Of the respondents, 57.2% were male, and 42.8%
female. Age distribution was as follows: 31.6% were
18-20, 31.2% were 21-23, 17.9% were 24-26, and
19.3% were 27 or older, with most respondents under
23, indicating younger students’ greater social media
use. Education levels showed that 59.6% pursued a
bachelor’s degree, followed by master’s (20.7%),
diploma (11.6%), and doctorate (8.1%). Zoom was the
most used platform (42%), followed by other
platforms (28%) and WhatsApp (25%). About 44.6%
of students agreed that social media enhanced
academic performance, with most using it for over 24
hours weekly for educational purposes. The Cronbach
Alpha value for all items was greater than 0.8, which
indicates that the research is consistent.

Correlation Analysis

Correlation analysis evaluates linear correlations
between two continuous variables. Initial analysis
included independent and dependent variables. Then,
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the bivariate Pearson correlation was used to compare
the three independent variables. According to Hair
(2008), the Pearson correlation coefficient can range
from -1 to +1, although a value of 0 implies no
association.
Correlation Statistics Results between Perceived
Usefulness and Communication
Effectiveness

Table 1: Correlation between perceived usefulness

and communication effectiveness

communicatio

perceived
usefulness 1 effectiveness
perceived usefulness Pearson Correlation 1 604
Sig. (2-tailed) 000
N 285
285
communication effectiveness ~ Pearson Correlation 6047 1
Sig. (2-tailed) 000
N 285

285

**_Correlation is significant at the 0.01 level (2-
tailed).

Table 1 shows the relationship between perceived
utility and communication effectiveness. This test
examines the relationship between perceived
usefulness and communication performance. The
Pearson correlation, R = 0.604, shows that perceived
usefulness positively affects communication efficacy.
This is shown in the table above. The table also shows
0.000 p-values. The result is less than 0.05, indicating
a substantial correlation between perceived usefulness
and communication efficacy. This means that
communication effectiveness increases with perceived
usefulness.

Table 2: Correlation between perceived information
quality and communication effectiveness

http://kmf-publishers.com/jsgmm/
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communication  perceived ease of
percelied effectiveness use
communication  information quality
effectivencss communication effectiveness  Pearson Correlation 1 3ni"
communication effectiveness Pearson Correlation 1 581 Sig. (2-tailed) 000
N 285 283
Sig. (2-4iled) perceived ease of use Pearson Correlation 53" 1
- 000
N 285 Sig. (2-tailed) 000
283
N 285 285
perceived quality  of Pearson Correlation 5817 1
nformation **, Correlation is significant at the 0.01 level (2-
tailed).
Sig. (2-4iled) 000 Table 3 shows the relationship between perceived ease
of use and communication efficacy. This study
N 285

285

**_ Correlation is significant at the 0.01 level (2-
tailed).

Table 2 shows how perceived information quality
affects communication efficacy. This test examines
the relationship between the independent variable—
information quality—and the dependent variable—
communication efficiency. According to the table
above, the Pearson correlation coefficient (R value) is
0.581. The perceived quality of information positively
correlates with communication efficiency. The table
also shows 0.000 p-values. It is less than 0.05,
suggesting a substantial relationship between
perceived information quality and communication
efficacy. Higher perceived information quality
increases communication efficacy.

Table 3: Correlation between perceived ease of use
and communication effectiveness

1181

examines how perceived ease of use affects
communication efficacy. From the table above, the
Pearson correlation coefficient (R-value) is 0.573.
This suggests a strong positive correlation between
perceived ease of wuse and communication
effectiveness. The table also shows 0.000 p-values.
Perceived ease of use and communication efficacy are
strongly correlated, with a correlation coefficient of
less than 0.05. This means that communication
efficacy increases with perceived ease of use.

Table 3 shows the association between perceived
utility, information quality, and ease of use.
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perceived This study analyses the relationship between the three
perceived ease perceived  information independent variables using Pearson Correlation.
of use usefulness  quality Perceived ease of use and usefulness have a 0.661
perceived ease ofuse  Pearson | 661" 7 Pearson correlation, which is significant at 0.01.

Perceived information quality and ease of use have a
0.571 Pearson association, which is significant at 0.01.
Both relationships are substantial. In addition, the
N 25 25 285 Pearson Correlation between perceived usefulness and
perceived ease of use is 0.661, which is significant at

Correlation

Sig. (2-tailed) 000 000

perceived usefulness Pearson 6617 1 3757
0.01. Similar to perceived usefulness, perceived
Correlation . . . .
information quality has a Pearson Correlation of
Sig. (24iled) 000 000 0.575, which is significant at 0.01. As well, the
N 25 25 285 Pearson Correlation between perceived information
perceived information Parson S . ) and perceived usefulness is 0.571, which is significant
at 0.01. The Pearson Correlation between perceived
quality Correlation . . . .
information and perceived ease of use is 0.575, also
Sig Qled) 000 000 significant at 0.01.
N 285 285 285

#%_Correlation is significant at the 0.01 level (2- The table above shows no multicollinearity because
tailed). the correlation between variables is less than 0.8.
Thus, variables are linked.
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Table 4: Correlation between My Grades and performances is better when using social media compared to before—
loss of ability in face-to-face interactions, Exposure to inappropriate content, and being highly distracting.

My

and

grades

performance s

are better when

Highly distracting

using social The lost - too
media ability for Exposure to m
compared  to face-to-face inappropriat ¢ any ads pop up
before interaction content during research.
My grades and performances are Pearson 1 185" 185" 185"
Correlation
better when using social media Sig. (2-tailed) .002 002 .002
compared to before N 285 285 285 285
The lost ability for face-to-face Pearson 185 1 1.000™ 1.000*
Correlation
interaction Sig. (2-tailed) .002 <.001 <.001
N 285 285 285 285
Exposure to Pearson .185™ 1.000™ 1 1.000™
inappropriate content Correlation
Sig. (2-tailed) 002 <001 <001
N 285 285 285 285
Highly distracting — too many ads pop up Pearson 185 1.000*" 1.000™ 1
Correlation
during research. Sig. (2-tailed) .002 <.001 <.001
N 285 285 285 285

**_Correlation is significant at the 0.01 level (2-tailed).

Table 4 shows that social media improves my grades
and performance, but it also causes a decline in face-
to-face relationships, exposure to inappropriate
content, and distraction. This test examines the
relationship between my grades and performance,
which is better while using social media, but it also
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involves loss of face-to-face interactions, improper
content, and significant distraction. As seen in the
table above, my grades and performance are better on
social media than face-to-face, despite the presence of
inappropriate content and distractions. This indicates
that there is a weak positive association between my
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grades and performance being better when using social
media, compared to a loss of ability for face-to-face,
exposure to inappropriate content, and high
distraction. It does not affect my grades or
performance. The table also shows 0.002 p-values. A
significant correlation exists between social media use
and improved grades and performance, as well as
reduced ability for face-to-face interactions, exposure
to improper content, and high distraction.

Multiple Regression

The hypotheses from Chapter One are tested using
multiple regression. When the variables are constant,
this approach determines the relationship between the
dependent and independent variables. This section
examines how perceived utility, information quality,
and ecase of use affect communication efficacy.
Multiple regression approaches include model
summary, ANOVA test, and the coefficient of
regression.

Table 5: Model Summary
Mode R R Square Adjusted R Std. Ervor of the Durbin-

Square Esimate Watson

1 685t 469 464 1.77100 2379

Model Summary
Table 5 shows model summary test results. This study
considers R-squared values. R is 0.469, or 46.9%.
Thus, R-squared is 46.9%, while perceived utility,
information quality, and ease of use constitute
communication efficacy.

a. Predictors: (Constant), perceived ease of use,

perceived information quality, perceived usefulness
b. Dependent Variable: communication effectiveness
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Table 6: ANOVA Test

Model Sum pf

Squar df  Mem F Sig

& Square
1 Regression 7794 3 259.81 82.8 .000
) 41 4 37 0
Residual
881.3 281 [3.136
Total 1Y)
1660. 284
783

Table 6 shows ANOVA results. To evaluate the
ANOVA test results, the significance value is used in
the table above. It is considered that the significance
value is 0.000 and the p-value is lower than 0.05. This
leads to the conclusion that the alternative hypothesis
is accepted. This indicates that perceived usefulness,
perceived information quality, and perceived ease of
use all have an impact on the effectiveness of
communication when taken into consideration.

Table 7: Coefficient Regression

Model Unstandardized Standardized
Coefficients Coefficients
B Std. Eror Beta t Sig.
1 (Constant) 2540 876 2901 004
perceived usefulness 310 063 299 4892 000

peccved - infomnaton. 053 29 500 00
quality perceived ease of

use
29 073 210 3436 001

Additionally, Table 7 shows the coefficient regression
test results. The data in the table above indicates that
perceived usefulness has the most significant impact
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on communication effectiveness. The fact that Beta is
0.299 and the significance value is 0.000 supports the
idea that perceived usefulness positively affects
communication efficacy. The 29.9% prediction level
shows that perceived usefulness and communication
effectiveness are strongly correlated. Findings show
that perceived information quality has the second-
largest impact on communication effectiveness. The
perceived quality of information has a positive and
significant relationship with communication efficacy,
as demonstrated by a beta value of 0.289 and a
significance value of 0.000. The 28.9% prediction
level shows that perceived information quality and
communication effectiveness are strongly correlated.

The data also show that perceived ease of use has the
third-largest impact on communication efficacy. With
abeta value 0f 0.210 and a significance value of 0.001,
which is less than 0.5, perceived ease of use is
positively and  significantly associated  with
communication efficacy. A 21.0% prediction level
shows a strong correlation between perceived ease of
use and communication effectiveness.
Table 16: Chi-Square Tests between perceived
usefulness and communication effectiveness

Chi-Square Tests

Asymp. Sig.
Value df (2sided)
Pearson Chi-Square 2661.79% 899 .000
Likelihood Ratio 887.877 399 598
Linear-by-Linear 103.749 1 .000
Association
N of Valid Cases 285

a. 958 cells (99.8%) have expected count less than 5.
The minimum expected count is .00.

Table 16 shows that asymptotic significance is 0.000,
below 0.05. Since it is below 0.05, the alternative

1185

hypothesis is accepted. Thus, perceived utility affects
communication efficacy.

Asymp. Sig.
Value df (2sided)
Pearson Chi-Square 2642.8212 992 000
Likelihood Ratio 923.808 992 940
Linear-by-Linear 95.946 1 .000
Association
N of Valid Cases 285

a. 1055 cells (99.9%) have expected count less than 5.
The minimum expected count is .00.

Table 17: Chi-Square Tests between perceived
information quality and communication effectiveness

Table 17 shows that asymptotic significance is 0.000,
below 0.05. The alternative hypothesis is acceptable
because it is below 0.05. The perceived quality of
information affects communication efficacy.

Asymp. Sig.
Value i (2sided)
Pearson Chi-Square 26428212 992 000
Likelihood Ratio 923.808 992 940
Linear-by-Linear 95.946 1 000
Association
N of Valid Cases 285

a. 893 cells (99.7%) have expected count less than 5.
The minimum expected count is .00.

Table 18: Chi-Square Tests between perceived ease of
use and communication effectiveness

Table 18 shows that asymptotic significance is 0.000,
below 0.05. Since it is below 0.05, the alternative
hypothesis is accepted. This suggests that perceived
ease of use can affect communication efficiency.

http://kmf-publishers.com/jsgmm/
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Table 19: Hypothesis results

Hypothesis Regression Results Results

H1: Perceived usefulness affects Beta =0.299; sig value = Accepted
communication effectiveness 0.000, which is less than 0.05

H2: Perceived information quality Beta = 0.289; sig value = Accepted
affects communication 0.000, which is less than 0.05

effectiveness

H3: Perceived ease of use affects Beta =0.210; sig value = Accepted

communication effectiveness 0.001, which is less than 0.05

Table 19 shows hypothesis results. Based on the
coefficient regression of test results (Table 15) and the
chi-square test between dependent and independent
variables, all three alternative hypotheses are accepted.
Communication efficacy can be affected by perceived
utility, information quality, and simplicity of use.

Conclusion and Recommendations

Secondary data are research results from past studies.
Secondary data included journals, reports, the internet,
and similar books (references at the back of the page)
to help build the study. Secondary data was also used
better to comprehend social media's research and
teaching potential. This study used primary data to
study social media for research, communication, and
education. The population sample's fundamental data
was acquired using questionnaires. During this
inquiry, 300 questionnaires were distributed; however,
only 95% were returned. Personal information about
the respondent was found in their profile. It was

helpful to discover that most 18-23-year-olds are male
and degree-seeking. Analysis of the respondent's
profile and other questionnaire criteria helped answer
numerous study issues.

Research Objectives

This study examined whether university students use
social media for communication, education, and
research, with 285 students. To support this research,
three objectives were created. This section will
examine the three objectives and analyse the data. The
research has three objectives:

e To determine the extent to which social
media platforms are helpful and have promise
as a means of communication.

e To investigate how students make use of
various social media platforms to enhance
their abilities.
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e During the educational process at the
university, the utilisation of social media is
either beneficial or detrimental.

Objective 1: To assess the potential and usefulness of
social media as a tool of communication

Many social media sites are used for education, and
pedagogy and its benefits may be seen. Web 2.0 gives
pupils easier access to cutting-edge technology, which
boosts their understanding. Using social media
extensively stimulates increased contact by employing
the latest technology. Students are more engaged in
working with their professors and communicating
during the learning process. Several researchers'
chapter two research showed how students view social
media as a communication tool and a research tool.
Based on user identification, the positive and negative
effects of social media and their characteristics have
been studied in education.

Objective 2: To analyse how students can use social
media platforms to improve their skills

Social media helped students and teachers collaborate
in this study. Its purpose is to assess how social media
platforms improve students' skills. Social media can
augment classroom education, but not replace it. Many
students now use social media for academic and
professional advancement. Social media sites that
improve learning were studied, and the literature
review examined the usefulness of introducing social
media into the classroom. The empirical research
evaluated how students improve their skills on social
media. Comparing the actual inquiry results with the
literature review provides a summary of the areas to
consider.

Objective 3: The usage of social media as being
positive or negative during the learning process at the
university

The school examined social media's pros and cons to
understand its benefits. The empirical study was
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followed by a survey at five institutions to analyse
social media use. The statistics showed both strengths
and weaknesses, but how users used social media
while studying improved the results.

Discussions based on the summary of findings and
conclusions

Here is the hypothesis that was developed after
reviewing the research objectives:

H1: The perceived utility of social media influences
the efficacy of communication

This hypothesis was tested using SPSS. The multiple
regression analysis showed that perceived usefulness
had the most significant effect on communication
efficacy, controlling for standardised coefficients.
Research indicates a positive and substantial
correlation between perceived usefulness and
communication efficacy (Beta = 0.299, p < 0.05).
Thus, H1, the alternative hypothesis, was accepted. As
demonstrated  above, communication efficacy
increases perceived utility. The studies listed and the
literature review confirm the hypothesis, explain the
findings, and show that the effectiveness of
communication tools depends on perceived utility.

H2: The efficacy of communication is influenced by
how information is perceived and the quality of social
media.

After controlling for other variables in the multiple
regression analysis, perceived information quality had
the second-highest effect on communication
effectiveness. Data suggests a positive and substantial
correlation between perceived information quality and
communication efficacy (Beta = 0.289, p < 0.05). The
null hypothesis (H1) failed. The data above shows that
information quality directly affects communication
effectiveness. The investigations and literature review
support and answer the hypothesis that perceived
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information quality influences communication
efficacy.

H3: The perceived ease of using social media
influences the effectiveness of communication.

Among the various regression factors tested, perceived
ease of use showed the third-highest significant effect
on communication efficacy, according to standardised
coefficients. As the beta-value is positive (0.210) and
the significance level is smaller than 0.05 (0.000),
perceived ease of wuse is associated with
communication effectiveness. Thus, H3, the alternate
hypothesis, was accepted. As noted above,
communication efficacy increases perceived ease of
use. The research and literature review support the
notion that perceived ease of use influences
communication efficacy.

The study and results showed a high link between the
dependent and independent variables. Multiple
regression shows a link between all variables.
Cronbach's Alpha confirmed the study's dependability.
When social media is used in the classroom, students
are more engaged and motivated. Social media
technologies get kids more connected with
technology,  which  enhances  student-teacher
interaction. Tools provide access to general course
material. Data shows social media has more benefits
than drawbacks. According to research, social media
can be a good teaching tool when students are excited
about utilising it. Additionally, social media improves
course management, communication, and marketing.

The empirical study reveals that social media is used
positively. Social media improves value, usability, and
information quality. Overall, genuine use is good. The
data show that students use social media to conduct
more conversations and collaborate with academics.
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Social media improves students' lecture experience,
active learning, and class engagement, according to
the results. Social media can also help students stay
focused during long lectures. In addition, it helps kids
learn. One study found that social media benefits both
in-person and online students. These results show that
social media can improve students' education in the
globalised modern world, benefiting both students and
teachers.

Limitations of the study

Acceptance of the values was based on the 285-time
frame results. Nevertheless, the investigation ran into
several issues.

e A total of 300 responses were selected, with
20% coming from each university. The poll
was challenging to conduct because of
limited time and resources. Time limitations
meant that the population sample had to be
small to accomplish the research's aims. The
study's small sample size of five institutions
was also a result of time restrictions.

e A total of 285 completed and returned
surveys were received out of 300 total.
Consequently, due to uncooperative
respondents, the study was limited to 285
respondents (a 95% response rate).

e Incomplete information could also pose
problems when researchers are unable to
comprehensively analyse the data due to
respondents' reluctance to fill out the surveys.

e  The use of questionnaires as the sole sample
method was another weakness of this study.
More precise findings would have been
achieved with the use of alternative sampling
techniques, such as surveys.

e The questionnaires were distributed and
collected solely through social media
platforms due to transportation, economic,
and sanitary constraints.

Suggestions for further research
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The research proposal provides some background, but
it could use more. Many title-related points could be
expanded. Future studies will benefit further research.
Social media is crucial to college students' life and
must be recognized. One may also claim that college
students utilize social media to establish new friends
and strengthen old ones, making class more fun and
productive. Thus, universities should promote
academic research on social media sites that could
benefit academics. Most universities have been using
it for a while.

The studies also suggest assessing how students
connect with colleges via social media. Higher
education institutions must be prepared and aware of
the pros and cons of using social media for training,.
Finally, students must use multiple social media
platforms to stay updated. University bandwidth
should be free or heavily subsidized since students use
social media for academic purposes. This study is
limited to five universities, so other universities can
readily reproduce it.

Data shows that kids utilize social media daily.
Universities should foster scholarly research on social
media platforms for course evaluation, tutorials, and
collaborative learning. Studies reveal that pupils who
used social media for educational purposes
outperformed their peers. Since students in this study
mostly use social media to communicate and share
documents, the data and analysis reveal that these
platforms are used more for education than research.
Schools should have students analyze social media
platforms to maximize their benefits. According to the
studies, social media improves kids' academic
achievement. However, excessive social media use
would hurt pupils' grades.

Finally, social media exists and regular students use it

to communicate, share ideas, and work in real time
even when they can't meet. Academics exchange and
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discuss research largely on social media. Modern data
is linked to educational resources and kept
confidential. Thus, research reveals that many students
use social media to learn every day and to analyze and
share content.
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