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The adverse face of recession is large scale employee sacking by multinational 

companies throughout the world. As highly decreases of employment opportunities 

and mass scale firing often leads an economy into a vicious level of unemployment, 

poverty and severe recession. Thus to enhance economy from this vicious circle, it 

becomes essential for an economy to identify prospective employment opportunities 

and, to stabilize and strengthen its traditional ways. Although Multi-National 

companies are backbone  of both developed countries and developing countries in 

current scenario; but globl crash of sub-prime crises have substantially shaken these 

pillars, so when pillars become weak it becomes essential for a country to strength its 

roots. Traditional small scale manufacturing sector although inconsequential in 

supporting economy, however is the root of manufacturing sector of the country, and 

being labor exhaustive and less investment challenging can be identified as a 

redeemer of current economic crises. This paper is a contribution to study the big 

potential of traditional small scale handmade paper industry in India over more than 

a decade, hence to make world economies, to realize the prowess of small when large 

corporate sector is showing thrust. 
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1. Introduction 

 
"Handmade Paper is layer of entwined fibers held 

together by the natural internal bonding properties of 

cellulose fibers lifted by hands, sheet by sheet on 

moulds in suspension of fibers in water with or without 

sizing." 

(The Dictionary of paper, American Paper and Pulp 

Association) 

The Handmade Papermaking is a traditional 

industry of India. Innovation of papermaking was 

taken in 105 AD by China but there is a controversy 

on that issue. However, recent researches have given 

credit to India for this innovation of Paper from 

cellulose fiber even in third century B.C. The 

Handmade Paper Industry has been recognized as 

traditional craft of village industry under Khadi& 

Village Industries Commission (KVIC) Act-1957". 

KVIC provides special assistance to this industry for 

the development of rural craft and artisan work. In 

India it has been developed as cluster based industry. 

The most effective clusters are situated at Kalapi(Uttar 

Pradesh), Sanganer in Jaipur(Rajasthan), and 

Mahaboobnagar( Andhra Pradesh). Apart from these 

clusters there are some small clusters spread in all over 

India. 

The KVIC has developed separate 

programme for Handmade Paper (HMP) industry 

during last fifty years in the association with Khadi 

and Village Industries Board and other Khadi 

Institutions. 

Achievement of Handmade Paper Industry 

 

In 1953 this industry was having 35 -40 units 

for production but today after half century hand made 

paper industry is having more than 3000 production 

units and increase of 35 times (1991 Rs 6 millions to 

Rs 210 millions in 1999-2000) recorded in hand made 

paper industry and its value added items. 

The  Handmade Paper Industry has provided gainful 

employment to around 18000 direct and indirect 

people today. Rural artisans are benefited through this 

industry. 

 

The handmade paper units are scatter 

throughout the country with concentration most in 

the Kalapi (Jhansi, Uttar Pradesh), Sanganer 

(Rajasthan), Pune (Maharastra), Kurukshetra 

(Haryana), Mahaboobnagar (AndhraPradesh) and 

some clusters are in West Bengal. The production 

capacity of the units ranges from 50 kg to 700 kg per 

day. Kalapi is main cluster of  handmade paper 

production and its value added products. This cluster 

has more export oriented units. Today more than 60 

production units are working. Registered institutions, 

co-operative societies, entrepreneurs and individual 

artisans are running their units. The capacity 

utilization of Handmade Paper Industry stands at 60-

62 percent. 

 

Marketing of Handmade Paper 

 

The marketing of handmade paper is 

different than any other goods and products. In spite 

of, so many qualities and attraction could not reach at 

the optimum level of its market share. Still in this 

global era the handmade paper industry does not have 

systematic and planned marketing strategies for its 

promotion at a wider level. The wide publicity about 

the use of handmade paper and its promotion activities 

will surely increase its acceptability and people habit 

to use it frequently. It has cyclical effect on the overall 

industry like acceptability increases its uses or demand 

which leads to more employment generation as well as 

increase in the income level of factors of production.  

 

The cost of production will  be decreases 

because at large level of production industry can 

obtain large production economies and technical up-

gradation in the product and this  will certainly 

increases quality of product. In this present scenario 

customer are more quality conscious. Industry must 

know the customer's preferences, their perception 

about the products and its uses. In customer survey we 

have got few factors which influence the consumer's 

behavior for handmade paper products: 

1. Quality of products 

2. Price 

3. Multiple uses 

4. Availability 

5. Durability  

6. Advertisement and awareness 
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7. Substitute goods etc. 

The handmade paper industry can produce 

variety of papers and its value added products but due 

to lack of awareness the demand of all varieties is not 

sufficient at various stages.  Many countries like 

Philippines, Japan, Korea etc are producing 

handmade paper in different varieties on the basis of 

colors, shades, thickness, smoothness, size etc. To the 

limited extent the people are recognizing this paper 

for eco-friendliness. 

Potential and characteristics of handmade paper 

production  

Handmade paper units are defined essentially 

by the fact that their operations are carried out 

manually. With pure cellulosic (or raw) materials to be 

pulped, mechanical rather than chemical pulping 

methods would be used. In fact, the existing handmade 

paper industry relies wholly on secondary resources. 

There is no theoretical limit to the size of handmade 

paper units, though in India, they are often limited in 

practice to a production capacity of 300 tonnes per 

year. 

According to the Khadi& Village Industries 

Commission,2 the combined production 0010 working 

handmade paper production units in India amounts to 

some 7000 tonnes per year. This sector produces 

goods valued at $2.5 million with a work force of 5300 

persons. 

 

The handmade paper industry uses 

exclusively non-forest raw materials. At present, it 

uses only cellulose-rich materials such as cotton rags, 

waste paper and waste kraft. This could easily be 

extended to the use of biomass materials and 

agricultural residues, some of which can be  

Development of the Indian handmade paper industry a 

case study. 

 

Handmade paper production also 'offers 

extensive possibilities for in-plant recycling. The 

paper waste emanating from industries incorporating 

intensive use of paper can very conveniently be 

recycled for reuse in the parent industry, often saving 

costs. Moreover, opportunities exist for interfacing 

paper recycling systems with a host of industries 

involved in, for example, packaging, printing, and 

industrial filter manufacture. 

 

In its effort to develop effective systems for 

small-scale paper production, Development 

Alternatives has analysed the performance of the 

Indian paper industry on all scales. This analysis has 

drawn on industry publications and information 

concerning technology, trade and production obtained 

directly from operating units. 

 

The Indian paper industry can be divided into 

four categories: 

i) large-scale (integrated) units - 50,000 tonnes and up 

per year; ii) medium-scale units - 10,000 to 50,000 

tonnes per year; iii) small-scale agro-based units - up 

to, 10,000 tonnes per year; iv) handmade paper units - 

60 to 300 tonnes per year. 
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Our analysis indicates that specific 

consumption of resources is lowest in handmade paper 

units. Water consumption per tonne of paper is 150 

cubic metres for handmade paper, compared with 

some 250 cubic metres for paper from large-scale 

integrated units. Large-scale integrated units also 

consume large quantities of electricity and chemicals, 

and are polluting. Small-scale agrobased units are 

severely polluting, as they are usually unable to afford 

pollution control equipment.   

 

Large-scale units consume an average of 2.5 

tonnes of forest -based raw materials per tonne of 

paper; small-scale units consume an average of 3.5 

tonnes of raw materials, mostly agrobased, per tonne 

of paper. In contrast, a handmade paper unit uses only 

1.1 tonne of raw materials per tonne of paper 

produced. One important reason for this is that waste 

generated in the manufacturing process is internally 

recycled without loss of quality. 

 

Handmade paper production does not require 

large scale capital investment. Economically, this is 

one of its biggest advantages in the Indian context. It 

is clear from Figure 1 that capital intensity increases 

dramatically as the scale of production increases. For 

large-scale integrated  

 

 

 

Installed Capacity, Tons per annumunits it 

can cost up to US$ 1000 to add each extra tonne of 

capacity. Adding capacity in handmade paper units 

costs only about half as much. Handmade paper enjoys 

a similar advantage in employment generating 

potential. Employment creation in a handmade paper 

unit requires only one tenth the capital required in a 

large-scale integrated unit 

 

This could easily be absolute to the use of 

biomass materials and agricultural residues, some of 

which can be grown specially for handmade paper 

production (T.N. Subramanian & Dr. Arun Kumar, 

1994). Non-wood biomass possessions have the other 

benefit of being adaptable to exchange by environment 

friendly processes. Some steps have already been 

initiated in this way According to Harsh PatiSinghania 

vice-chairman and managing director of JK Paper, 

India’s per capita consumption is relatively low 

compared to global peers, things are looking up and  

 

demand is set to rise from the current 13 million tons 

(mt) to an estimated 20 mt by 2020. (Business 

Standerd, Monday, November 24, 2014). Though 

demand and consumption are escalating, it’s a social 

responsibility to save the environment by sustainable 

management of demand and supply. The handmade 

paper industry offers many opportunities for the 

pioneering use of limited resources. For a developing 

country like India, faced with increasing insufficiency 

of raw, materials, energy sources and capital, the 

development of the handmade paper industry offers 

considerable potential to meet the increasing demand 

for paper products in an environment-friendly way. 

Handmade paper production does not require large 

scale capital investment. Economically, this is one of 

its biggest reward in the Indian context. (Subramanian, 

T.N., and Kumar, A., 1994.) Handmade paper creation 

process reduces waste emissions and energy 

consumption, it saves resource and overall cost, it 

protects the environment by recycling and reusing the 
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material and widely used around the world because of 

these traits. One of the most triumphant applications is 

recycling paper while making handmade paper. The 

Energy Information Administration claims a 40% 

reduction in energy when the paper is recycled versus 

paper made with non-recycled pulp. (Kitamura, T., et 

al 2014.) Per capita, paper consumption in India is 

very low and far behind from the counties with the 

highest consumption i.e. USA, Finland, Germany etc 

(Table1). It is quite intrusting that despite low per 

capita consumption India is the second largest 

handmade paper and non wood pulp producer country 

after China (Table 2). 

 

 

Table 1: Country- wise production and consumption of Pulp and Paper in 2010 (MillionMT) 

 

Country Pulp Paper & Board Per Capita 

Consumption 

 Production Consumption Production Consumption  

China  22.0 32.4 92.6 91.6 70.7 

USA 49.2 46.7 75.9 74.3 236.0  

Japan 9.4 10.7 27.3 27.9 220.5 

Germany 2.8 7.0 23.1 19.7 237.4 

Canada 18.5 9.3 12.8 6.3 169.8 

Finland 10.6 8.8 11.8 1.5 255.9     II 

Sweden 11.9 9.2 11.4 2.0 231.3      V 

South Korea   11.4 9.4 182.0 

Indonesia 6.3 4.6 10.0 6.1 33.6 

Brazil 14.1 6.1 9.8 9.5 47.7 

India 3.9 4.5 9.2 10.8 9.3 

Italy   9.1 10.8 175.6 

France  1.9 3.5 8.8 9.2 149.4 

Russia 7.4 5.8 7.6 6.6 43.5 

Spain 1.9 1.8 6.2 6.5 168.1 

Austria 1.7 2.0 5.0 2.2 274.0     Ist 

Mexico   4.8 7.3 80.3 

Thailand   4.7 4.8 62.6 

UK   4.3 10.5 170.5 

 

Top 4-Non-Wood pulp Producing Countries (Million Metric Ton in 2014) 

 

Countries  Million MT 

 Production Imports Exports Net Consumption 

World 13.2 0.41 0.4 13.2 

China 7.6 0.1 0.1 7.5 

India 2.0 0.0 0.0 2.0 

Spain 0.90 0.0 0.0 0.88 

Russia 0.40 0.0 0.0 0.41 
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Handmade Paper industry:  

 

Indian circumstancesHhandmade paper 

making industries take part in a very very important 

role in environment protection by reusing, recycling 

and reducing the materials and resources. It is very 

significant to know the position of this sector to find 

out the tribulations and future scenario about this zone. 

Interview and observation method were used to collect 

the primary data. The Sanganer is the important center 

of handmade paper manufacturing in India. There are 

40 units, out of them 31 are manufacturing handmade 

paper. (Khadi& Village Industries Board). It was 

observed that handmade paper industry is facing quite 

a few problems like- the high cost of raw material and 

power (electricity), old technologies with worn out 

machinery etc. Along with these, this sector is facing 

high competition from the low coast and high-quality 

products. It is difficult to uphold the eminence of the 

product, as there are several problems with funding, 

training and technical hold. The technology and raw 

material used in this industry are protected for workers 

(human health) as well as for the environment, there is 

scarcely any pollution or negative impact on the 

environment. Handmade Paper is a biodegradable, 

reusable, and recyclable product with which is 

extensively used for writing, packing, decorating and 

gifting. It is also a alternate for a paper which entirely 

depends on forests. So the handmade paper is the need 

of the hour for sustainable management of natural 

resources. The handmade paper industry should be 

promoted as it provides employment to many people 

as well as manage the natural resources in a 

sustainable way.  

 

2. Literature Review  
 

Sanganeri handmade paper is a exclusive art 

itself, which have a noteworthy identity. Although it 

has been changed from time to time it is up till now 

popular in and outside the country. In the 16th century 

Sawai Man Singh, the emperor of Amber brought the 

“Kagzis to Sanganer and settled them. Later it became 

the biggest centre of the handmade paper. (KVIC 

Report, 1997). Handmade paper is entirely natural 

paper. Cotton cloth rags, hosiery pieces, silk fiber and 

banana tree fibers etc the natural raw material which is 

used to make handmade paper. It is totally chemical 

free and no acid is used to make this. The natural raw 

material gives a distinguished strength to the 

handmade paper (Vivek Kumar,2006). The traditional 

raw material of handmade paper is obtained from 

forests. Deforestation and environmental imbalance is 

immerging as a big problem worldwide. So to 

overcome this problem cellulosic (non woody) 

substitutes should be used as raw material. These 

substitutes are straws of wheat, maze, bajara, and 

sugarcane etc. silk fibers also used for making 

handmade paper. Along with these substitutes, 

handmade waist material is also used (Arun Kumar, 

2006).  

 

3. Research Methodology 
 

The present study has been conducted in 

Sanganer, Jaipur, with the objective of - to explore the 

problems of the handmade paper industry. Sanganer is 

a major centre of handmade paper manufacturing in 

India which is situated 15 km far from Jaipur. Twenty 

factories were selected for the sample. From these 

factories, 20 owners (owner of each factory) and 40 

workers (2 workers from each factory) were 

interviewed. The list of industries was provided by 

KVIC. The data was collected through interview and 

questionnaire method. Personal interview and 

observation method were used for collecting data. A 

semi structured interview schedule in two parts was 

used which was made by researcher - For factory 

owners and For workers 

 

(a) The interview schedule for factory owners was 

divided into two parts;   

In the first part, the questions about demographic 

profile were included.  

In the second part questions related to their 

business i.e. upcoming changes in handmade 

paper products, government’s role and status of 

exports were included.  

(b) The questionnaire for workers was also divided 

into two parts.  

The first part contains the questions about 

worker’s demographic profile.  

The part second questions related to their work. 

Relationship with owners and facilities provided. 

As well as problems faced at work place. 
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The data were collected by using personal interview 

method. The questions were asked in the same 

sequence from all the respondents. And it was filled by 

a researcher at the workplace (factory) in the presence 

of respondents.   

 

4. Analysis of Data 
 

The answers to every question were coded. 

After collecting the data the result was obtained by 

frequency and percentage. Results were obtained into 

two parts.  

 

Results from owners-  

In this part the problems faced related to this business, 

changes in product, color, design technology and 

import- export in last two decades. The facilities 

provided by the government for this business. And the 

disposal of waste material during the production etc. 

was included.  

 

Results from workers-  

Socio economic status of workers, problems related to 

workplace and facilities provided by owners to the 

workers were included.   

 

Results-  

Results from owners  

 Part 1   demographic/basic profile  

(i) The 45% owners were of ages 40-50 

years. 25% owners were of ages 30-40 

years and 15% were of ages 20-30years, 

rest 15% was of ages 50-60 years. This 

distribution shows that 70% owners 

were of ages 30-50 years.  

(ii) 45% owners belong to general (Muslim) 

cast and 55% were from backward 

(Mali) casts. 

(iii)  All of the owners were educated as 50% 

owners were graduate, 25% were 

educated at senior secondary level 10% 

were educated at the secondary level. 

Only 15% owners were higher (post 

graduate) educated.   

(iv) Total 20 factories were included in the 

study, out of them 11 factories had 12-25 

workers, 4 factories have 26-50 workers, 

3 factories have 51-100 workers and 

only 2 factories have 101-200 workers.  

(v) These numbers show that there is a 

majority of small factories. There are 

total 925 workers in these 20 factories, 

out of them 251 (27.13%) female 

workers and 674 (72.86%) are male 

workers.  

(vi) The numbers of female workers indicate 

that the female workers are quite 

comfortable with the handmade paper 

making job. This is a family business of 

75% owners, 10% owners started it up 

this business because of good profit and 

15% were doing this business because 

they were unemployed and don’t have 

any other good option.  

(vii) On the basis of this result, it can be stated 

that this is a popular family business and 

most of the owners were involved due to 

the advantage of family experience. The 

75% owners who got this business from 

family also learnt this art from senior 

family members. And rest 25% has 

learnt this art from Kumar Appa 

Institute.  60% factory owners got 

trained in1-6 months and 40% got 

trained in 6-12 months before starting 

their business. All the owners found this 

art is very simple to learn and an 

unskilled worker can easily learn it with 

few efforts. All the owners train their 

new workers themselves.  

Part 2 this part includes details of problems faced 

in business.  

(i) In the establishment of business, almost 

all owners have few problems. The 

owners (25%) who started up this 

business their own faced the problems 

related the lack of infrastructure- space 

related. Problems related with the labors 

were faced by 35% of the owners and 

rest 40% has market related problems. 

Although this is a family business of 

75% owners so they have only market 

and workers’ problems. The 25% owners 

faced the problem of space and market as 
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well as workers’ problems, those who 

started this business their self.  

(ii) Tough competition of market is the 

biggest problem faced by 55% owners. 

Power (electricity) supply problems 

were faced by 30% owners and rest 15% 

was facing the lack of unity and 

cooperation of the sector as a big 

problem in this business.  All 20 owners 

were anxious about expensive 

machinery. Maintaining standards and 

quality of the handmade paper was a big 

challenge for 75% owners. Half of the 

respondents (50%) were facing problems 

in creating new designs according to the 

demand of the market. The exporters 

were worried about the challenge of 

maintaining the quality of their products.  

 

Facilities provided by the government   

(i) All the respondents were aware of the tax 

relaxations provided by the government. 

But only 45% owners availed the loans 

at low interest rate.  

(ii) KVIC also provide training to the 

owners and workers time to time and 

organize seminars of related activities. 

All the respondents attended the same 

and will in future participation. Whereas 

relaxation/ discounts in electricity rates 

is a major demand of owners (50%) and 

raw material at low prices is also desired 

(by 20% of owners). Remaining 30% of 

owners want machinery at 

discounted/subsidized prices.   

 

Method of treatment and management of 

waste  

(i) All the interviewed factory owners 

believe that handmade paper making 

process is safe for the environment as the 

raw material used is obtained from 

natural resources and waste products. 

These materials do not leave harmful 

residue. And the colors used in 

manufacturing are 100% natural and 

safe. Any harm to environment and 

workers not found. Edged and pieces left 

after cutting and finishing of paper 

sheets and other items are also used as 

raw material. The results show that the 

handmade paper making in Sanganer is 

completely natural and safe for the 

environment and for workers and users.    

 

       

5. Conclusion  
 

The handmade paper is playing a vital role in 

keeping the environment clean. The people who are 

aware of environment protection use handmade paper 

and products with pride. This sector is a victim of 

several changes in last few decades. Earlier it was 

simply made up without colors and designs but now it 

is. Sanganeri handmade paper and products are 

notonly famous in India but also getting the attention 

of the entire world as it’s demand for export is 

increasing day by day.  

 

With the traditional goods like diaries, 

folders, drawing sheets, it is also used for making 

lampshades, decorative papers, envelops, pen & 

mobile stands, cards, flower vases, jewelry boxes, 

photo frames and different kinds of packaging 

materials etc. the government of India is helping this 

industry by providing low interest rate loan, tax 

exemptions, training programs etc. But this sector 

needs more attention as it plays a vital role in saving 

the environment as well as providing employment to 

the unskilled workers. The industry should be 

promoted by the government by announcing 

promotional schemes as well as by advertising the 

handmade paper products for making it popular.   
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Society believes education is necessary to provide pupils with the knowledge and 

abilities to explore and succeed in uncertain futures. Therefore, in the new post-

COVID-19 scenario, entrepreneurship education has the opportunity to teach the 

essential curriculum and skills to assist the younger generation in instilling initiative, 

inventiveness, and the ability to comprehend opportunities to thrive in satisfying and 

meaningful careers. Entrepreneurship education has grown in popularity as a field of 

study due to its versatile importance and role in advancing the global impressive total 

well-being. Despite the hype, we still have a long way yet before completely 

comprehending the purpose and potential of entrepreneurial education to enhance 

society. The purpose of this article is to identify current developments in 

entrepreneurship education and to better understand the growing evidence of the 

efficacy of initiatives to encourage schools to take action on socioeconomic, 

institutional, and ecological issues arising in their societies, while also suggesting 

some areas for further investigation. More scholars will be able to appreciate the 

unique nature of entrepreneurship by connecting it to new and developing 

employment trends like the gig economy and workplace digitization. As a manner of 

directing the course's ongoing expansion, recommendations are made on how 

entrepreneurship education can advance. Educators require opportunities to increase 

their awareness, competence, and capability in order to achieve effective 

entrepreneurship education learning experiences that are pertinent to today's modern 

students' upcoming life difficulties. 
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1. Introduction 

 
COVID-19 poses a substantial barrier to 

management education, particularly for international 

students and experiential courses. As a result of the 

COVID-19 epidemic, constraints on public meetings 

and social distance rules have hampered in-class 

instruction, resulting in a significant shift to online 

teaching methods. International student mobility and 

commercial opportunities have been hampered even 

more by border closures and restrictions on 
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international travel. Every country's economy, 

whether directly or indirectly, is driven by education. 

Many schools have responded to modernization by 

requiring pupils to tackle problems in groups, 

implement learning structures, and incorporate science 

and the arts. Even so, it is clear that graduate students 

lack the advanced abilities and inventive thinking 

necessary to address today's job difficulties. As a 

result, entrepreneurship, or the ability to not just 

establish businesses but also innovate and ambitiously, 

should be taught in schools. 

 

In response to these shifts, entrepreneurship 

education methods such as remote and digital learning 

have exploded in popularity. Entrepreneurship 

education is regarded as a major means of influencing 

a country's or industry's performance, and it gives 

potential for development in the COVID-19 path to a 

more competent educational environment. 

Entrepreneurship education is usually characterized as 

a course of study that teaches students how to start and 

run a firm for a profit. Studying entrepreneurship is 

recommended as a technique to inspire pupils to 

consider their prospective job options. As a result, 

students learn about a wide range of job opportunities, 

from start-ups to small business management and 

corporate venture capital. As a result, entrepreneurship 

education is valued not just for its ability to educate 

and provide professional experience, but also for its 

potential to provide information on how to assist 

societies and improve the overall quality of life. 

Entrepreneurship education is defined as a set of 

institutionalized lessons that prepare anyone interested 

in starting a firm (Bechard and Toulouse, 1998). By 

instilling an entrepreneurial mindset in pupils, 

entrepreneurship education can help them start their 

own business (Petridou et al., 2009; Lubis, 2014). 

Students from various socioeconomic levels can 

benefit from entrepreneurship education since it 

encourages them to think outside the box and develop 

unusual abilities and skills. It expands opportunity, 

promotes social fairness, instills confidence, and 

boosts the economy. Entrepreneurship education is a 

lifelong process that begins in elementary school and 

continues through all stages of schooling, including 

adult education. 

 

 

 

Stated Effects on Entrepreneurial Education 

 

Entrepreneurship is recognized as a vital 

engine for job creation and economic growth, which is 

why scholars and professionals encourage 

entrepreneurial education (Wong et al., 2005). 

Entrepreneurial education is usually viewed as a 

response to our more globalised, unpredictable, and 

complicated environment, which requires all 

individuals and organizations in society to be rapidly 

prepared with entrepreneurial skills (Gibb, 2002).  

 

Aside from the obvious factors for promoting 

entrepreneurial education, such as job creation and 

economic growth, there is a significant focus on the 

impacts entrepreneurial activities can have on 

students' and employees' perceived relevancy, 

involvement, and inspiration in both education and 

career life (Surlemont, 2007). (Amabile and Kramer, 

2011). 

 

The concentration on economic success and 

job creation has catapulted entrepreneurial education 

to a prominent position at the higher education level, 

but not as a unified pedagogical approach for all 

students at all levels. So far, the primary focus has 

been on elective courses and programmes for a small 

number of secondary and university students who 

already have some entrepreneurial interest and thus 

self-select into entrepreneurial education 

(Mwasalwiba, 2010). 

 

Another uncommon yet interesting primary 

focus for entrepreneurial education is the growing 

student enthusiasm for social entrepreneurship 

(Tracey and Phillips, 2007). Young people's interests 

People all throughout the globe are eager to help solve 

societal issues (Youniss et al., 2002). Here 

Entrepreneurship can be framed as an instrument for 

youngsters seeking to make societal history (Spinosa 

et al., 1999). 

 

2. Current Developments 
 

With over 50,000 firms now operational, 

India has the world's third-largest startup ecosystem. It 

is growing at a rapid 30% rate and has a bright future. 
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Because of the burgeoning popularity of the startup 

system, many young people are considering 

entrepreneurship as a career path immediately after 

completing their degree or post-graduation, rather than 

seeking jobs as salaried professionals. 

 

They anticipate educational institutions and 

colleges to give entrepreneurship courses that will 

assist them in developing the necessary knowledge 

and skills, introduce them to the essentials of starting 

a business, and provide a launch pad for their business 

concepts, commodities, or procedures. 

 

Most institutes provide specialized 

entrepreneurial development courses or subjects as 

part of their curriculum and support student-led 

innovations or entrepreneurial activity on campus. 

The coming years will witness a higher number of 

institutes assisting budding and even second/third 

generation entrepreneurs to pursue their business 

careers right from the college campus. 

 

Participatory learning for the development of an 

entrepreneurial attitude 

 Educational institutes will build their 

curriculum in such a manner that it will encourage 

students to leave the classes and appreciate learning 

via action. Students will be assigned assignments that 

will require them to create business models, undertake 

business feasibility analyses, compete, and be exposed 

to real-world market conditions. Early-stage invention 

and exploration will be critical for students to find 

hands-on potential and dedicate their time to 

developing and implementing a business plan. 

 

Establishment of e-cells & incubation centers 

Only a few educational institutions currently 

feature e-cells and incubation centers where students 

can explore and experiment with creativity, construct 

models, and evaluate their ideas. More institutes will 

set up e-cells and incubation centers to help students 

strengthen their innovative capacity and endorse them 

from the pre-ideation stage to launching a startup and 

then moving them out as established businesses in the 

next humongous era of innovation in entrepreneurship 

development education. Students will get exposure to 

entrepreneurial resources such as infrastructure, 

mentoring, money, networking, technology, 

equipment, materials, and any other professional 

assistance needed to start and develop a successful 

new firm. 

 

Enrollment in student entrepreneurial boot camps 

Educational institutions, particularly those 

with limited funds or room to provide focused 

entrepreneurial instruction on campus, will explore 

sending their students to startup boot camps. These 

boot camps educate young people on the intricacies of 

entrepreneurship, from building a business mindset 

and idea development to creating strategic planning, 

pitching concepts to investors, and meeting mentors.  

These boot camps are extensive programmes that span 

a week or even a month and provide students with 

exciting opportunities to develop, innovate, interact, or 

compete on a national or worldwide scale. 

 

Policymakers should participate actively 

The Ministry of Skill Development and 

Entrepreneurship is formulating a plan to build a 

world-class entrepreneurship curriculum throughout 

all states by utilising mainstream educational 

institutions, Massive Open Online Courses (MOOCs), 

and entrepreneur hubs. 

 

These measures demonstrate that 

policymakers will take a more active role in 

supporting innovation and entrepreneurship in the 

country. These developments will go a long way 

toward securing India's number one position in 

entrepreneurship. To do this, academia, business, and 

policymakers must collaborate and act quickly. 

 

Suggestions for Developing Entrepreneurship 

Education 

Methodologies for Improving 

Entrepreneurship Education: Entrepreneurship 

education differs from traditional business education. 

Business entrance is significantly different from 

business management. The B-Schools must clarify the 

ambiguity of entrepreneurship education can help you 

get started in business. In order to do this, the B-

schools must include Negotiation, leadership, 

development of new products, and creative and critical 

thinking courses as well as engagement with 

technological advancement. They should also 

concentrate on developing an entrepreneur career 
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options; venture capital sources; concept protection; 

and acceptance of uncertainty.  These are the features 

that define the entrepreneurial personality, from which 

one draws when confronted with the problems 

connected with each level of venture growth. The 

major learning techniques that are useful in 

entrepreneurship education should be introduced by 

B-Schools: business strategies; student business start-

ups; consulting with practicing entrepreneurs; 

computer simulations; behavioral simulations; 

interactions with entrepreneurs; environmental 

scanning; "live" cases; field excursions; and the use of 

photography and movies. 

 

Choosing the best candidates: Not everybody 

has the propensity to become an entrepreneur. The first 

step in entrepreneurship education is to properly 

identify and select potential entrepreneurs. B-schools 

should use specially tailored techniques to identify 

people with strong entrepreneurial potential. 

Entrepreneurs may be chosen using tests, group 

discussions, and interviews. 

  

Selecting qualified faculty  

B-schools should exercise caution while 

hiring entrepreneurship education instructors. In 

theory, an entrepreneur education professor must first 

and foremost be an accomplished or experienced 

entrepreneur. A certified entrepreneurship education 

educator should also have discoverable approaches, 

particularly in high risk-taking and possibility 

perception, as well as entrepreneurial attributes, 

including strong communication skills. Otherwise, the 

quality of instruction cannot be verified. The capacity 

of faculty members involved in teaching 

entrepreneurship at the high school and college levels, 

as well as developing awareness through orientation 

sessions, must be developed by the University. 

 

Sharing of experience 

The B-schools must serve as a venue for 

researchers from throughout the country to share their 

perspectives on entrepreneurship that are relevant and 

interesting today. Entrepreneurs learn from their own 

and others' experiences. The experience, sharing, and 

support that members have offered to budding 

entrepreneurs has significantly contributed to Indians' 

success in Silicon Valley. They should establish a 

robust network of entrepreneurs and managers from 

which entrepreneurs can seek assistance and 

encouragement. 

 

Fostering collaborations 

B-schools must investigate the feasibility of 

establishing cooperation with national and 

international institutions for joint research, 

curriculum, and exchange programmes in order to 

expand the scope and boundaries, as well as to launch 

new courses. Doctorate programmes are offered. 

 

Promote research 

B-Schools can take initiatives to encourage 

entrepreneurship research through scholarship 

assistance as well as joint research collaborations with 

Indian and international colleges and universities. 

These stages will gradually but steadily bring about a 

tremendous change in the field of entrepreneurship 

education in India, resulting in a positive influence and 

a major contribution to the long-cherished Indian ideal 

of becoming a developed nation. However, without the 

government's assistance and support, none of these 

procedures will result in a happy ending. The Indian 

government should put more emphasis on 

entrepreneurship promotion and education.  

 

Factors that determine Entrepreneurship 

Education Mindset and Behaviour patterns: 

• Entrepreneurship is a vital pillar of our 

economy. 

• Small firms launched by entrepreneurially 

oriented individuals, many of whom go on to 

create large businesses, create wealth and the 

vast majority of jobs. 

• Individuals who are exposed to 

entrepreneurship generally show that they 

have more time. 

• Opportunity to exercise inventive freedoms, 

increased self-esteem, and a general sense of 

well-being & higher sense of self-control 

over their lives. 

• As a result, many skilled corporate leaders, 

political figures, economists, and educators 

feel that cultivating a strong entrepreneurial 

culture will maximize individual and 

collective economic and social achievement 

on a local, national, and worldwide scale. 
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• Keeping this in mind I.N.D.I.A. TRUST 

created Entrepreneurship Education to 

prepare youth and adults to flourish in an 

entrepreneurial economy. 

• Students will have: Progressively more 

complex and difficult educational activities; 

perspectives that will assist in developing the 

insight required to discover and create 

entrepreneurial opportunities; - and the 

expertise to skillfully start and maintain their 

own businesses to grab this opportunity. 

• Entrepreneurship education is a lifelong 

process that begins in elementary school and 

continues through all stages of education, 

especially adult education. 

• The Standards and their accompanying 

Performance Measures provide a framework 

for teachers to employ when developing 

acceptable objectives, learning activities, and 

assessments for their potential customers. 

 

3. Conclusion 
 

Despite its positive benefits on students and 

society, it is vital to remember that the area of 

entrepreneurial education is still in its infancy. It is still 

recognized as an inventive but peripheral instructional 

technique, eliciting a lot of curiosity but also a lot of 

ambiguity amongst various stakeholders. There is still 

a lot of work to be done if we are to succeed in making 

effective and efficient entrepreneurship education 

available to the vast majority of the people in the 

world's educational systems. And the road to reaching 

such a lofty aim remains long, convoluted, and 

perilous. Unfortunately, current entrepreneurship 

education in India only focuses on related subjects. 

Furthermore, entrepreneurship courses are similar to 

normal business courses. However, general business 

management education has no discernible effect on 

entrepreneurial proclivity. There is a demand for 

educational programmes that are expressly geared to 

broadening students' entrepreneurial knowledge and 

expertise. There must be a distinction between 

entrepreneurship and standard business courses in 

terms of content and teaching methodologies. 
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Rickshaw pullers are a vulnerable section of the society, migrating to urban cities for 

their livelihood. The study has explored the socio-economics culture of rickshaw 

pullers origin and Lucknow city (South Asia), India. Rickshaw pullers are low-

income people. Rickshaw pullers are suffering overburden of family members, health 

issues, isolation, and low protein intake. The study has tried why? Respondents have 

chosen Lucknow city for their livelihood. Lucknow is the capital city of Uttar Pradesh 

states. An ethnographic approach has Used in-depth interviews of the respondents. 

Rickshaw pullers are in Lucknow city migrated alone for bread and butter for their 

family members. The method has used purposive sampling. 30 Rickshaw pullers 

have taken face-to-face interviews. The study has found rickshaw pullers different 

groups of lower section of the society. The study has highlighted social culture 

distinguished among respondents. 
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1. Introduction 

 
Rickshaw pulling, even though an out-dated 

mode of transport, is still popular in India (Census of 

india 1981 Series-26, n.d.). Rickshaw word come from 

the Japanese word “Jinrikisha’’ which literally means 

human powered vehicles. Rickshaws are called by 

different names in different countries such as ‘becak’ 

in Indonesia, ‘cyclo’ in Phnom Penh of Cambodia and 

in Vietnam (Khan et al., 2012).India, rickshaws were 

first seen in Shimla in around 1880. About twenty 

years later, at the turn of the century, they were 

introduced in Kolkata(Samanta & Roy, 2013).  People 

who, belong to Lower ladder of Indian society, their 

socio-economics culture are not good. India second 

the most populous country after China and 69 percent 

peoples living in rural India. Uttar Pradesh is the most 

populous state in  India and the most of population are 

living rural India(Brass, 2015). Post globalization and 

urbanization has been mass mobility toward urban 

cities for livelihood. Urban cities have absorbed these 

informal workers.   Post three decade are eradicating 

poverty but draw big line of the financial inequality. 

Rickshaw pullers are illiterates, unskilled, semi-

skilled, and low-income people groups in the society. 

They have migrated alone in urban cities for seasonal 

works and few of them permanent settled there. Ever-

growing population and urban population growth add 

a new dimension in urban areas. Slums and ghettos 

have been fabric of rickshaw pullers particularly in the 

cities of BIMARU states. The cycle rickshaw is a 

small-scale local means of transportation having three 

wheels. They are often used to carry passengers by 

negotiated fare and widely used in major cities of the 

South-Asia, South East-Asia particularly in India for 

shorter distance(Ali, 2013).Rickshaw is easily access 

and quicks providing income urban cities especially 

India. They are marginalized and lower strata of the 

Indian society. 

2. Literature review 

India has made a remarkable progress in 

different sectors of the economy since last three 

decades. However, the benefit could not percolate to 

bottom level. Thus, different strategies have been 

made from time to time to improve the economic 

status of poor and population engaged in unorganized 

sector, but their conditions are still unsatisfactory (Ali 

2009). People who belong to lower segment of the 

society, their deterioration continue day by day 

particularly in rural masses where More than 70% 

population resides. Unemployment, illiteracy, 

unhygienic health conditions and discrimination 

regarding distribution of resources and assets is 

common(Ali, 2013). A big segment of the rural 

population migrates to the urban centres for earning 

income and livelihood (Bhatt 1989). they prefer the 

business of rickshaw pulling to get quick cash earning 

and employment. It is the fact that now rickshaw 

pulling has become a popular source of income and 

employment among the rural immigrants in the urban 

masses (Begum & Sen, 2012). 

3. Tools and Techniques  

This study is based on ethnographic approach 

of participant observation, through by focus groups, 

semi-structured, field notes, photographic technique. 

Statistical data have analysed through sample 

descriptive method and in-depth interviews of 30 

respondents. The method has used purposive sampling 

to know socio-economics status, health issues, 

isolation, COVID-19 crisis. The study has tried to find 

out why? Respondents have chosen Rickshaw pulling 

as their livelihood. Lucknow is the capital city of Uttar 

Pradesh states. The study has found rickshaw pullers 

different group of lower section of the society. The 

study has highlighted social culture difference among 

respondents. 

Objectives 

1-To examines socio-economics status of rickshaw 

pullers in Lucknow city. 

2- To an ethnographic analysis through photographic 

technique of respondents. 

3- To understand COVID-19 crisis people perception 

and attitudes toward respondents.  

4. Result and Discussion  

The study has found more than 90 percent of 

the socio-economic and demographic profiles of the 

respondents are poor. Their living and health 

conditions are not good both origin and destination 

place. They are visible urban citizens through social 

culture distinguished among different social groups. 
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90 %rickshaw pullers are living open space, on 

rickshaws and slums and 10 percent rented. 95% of 

rickshaw pullers do not have basic facilities. They 

have lack housing facilities, proper clothes, proper 

food, lack of drinking water, toilets facilities, 

wellbeing life, health, and good education facilities for 

their children. They are working overtime hard work 

earning bread and butter for their family. The study has 

found that most rickshaw pullers seasonal migrated to 

the city. The study has found 96 percent migrated 

alone, 4 % with family or parent. 86% of respondents 

are Hindu and 14% Muslim. The study has found 65% 

RPs Scheduled caste, 33 % other backward class, 2% 

general. Research has highlighted 15-35 age groups 

respondent 60 % and 40 percent 36-60 age groups. 

83.5 % of respondents are married rest of unmarried. 

The research has found more than 60 % of 

respondent’s illiterate and 20 % primary schooling, 

16.7 % secondary schooling, and 3.3 higher secondary 

schooling. The previous occupation of RPs 40 percent 

daily wage workers, 33.3 % rickshaw pulling, 16.7 % 

agriculture laborers, and 10 % not answered. Pre-

COVID-19 daily earning 150-450 Rupee 93.3 % and 

> 451-500 rupee 6.7 % RPs. During the COVID-19 

lockdown no income. Post COVID-19 120-350 rupee 

daily earning 95 percent rest of >400-rupee daily 

earing. The research has revealed truths, 95 % (120–

150-rupee) daily earning expenditure on rickshaw 

rent, two-time food, smoking, chewing), rest of >150 

rupee. The study has revealed poor physiques, low 

protein intake, malnutrition by their children and 

themselves because of the large size of the family. The 

study has found intergeneration poverty in RPs. The 

study has highlighted why? They are chosen rickshaw 

pullers as their livelihood. They are mostly illiterate, 

semi-skilled. Rickshaw pulling no needed formal 

education or any training skill. Rickshaw easily access 

in city and instants income. The research has 

highlighted poor health conditions among >45 

respondents, young respondents’ normal health. Most 

of the RPs going to direct medical shops take medicine 

during the health problems. They were migrated, 

neighbouring districts as Hardoi, Sitapur, Unnao, 

Lakhimpur Khiri, Rae Bareilly. During the field 

survey interaction with RPs, I asked about saving 

habits of them have welling save money for the future 

but, day to day increasing-price goods and services all 

earning spend on basic needs, not fulfil all basic needs. 

The research has revealed during the Lockdown 

peoples, perception and attitude changed because of 

fear of novel coronavirus infection people avoid riding 

a rickshaw. The study has highlighted double 

competition within the occupation, new short distance 

city means of transportation as e-rickshaw. The study 

has found high fear level anxiety, tension, and 

frustration during the COVID-19 lockdown among 

RPs. They lost jobs, uncertain future, alone, no social 

security hard time RPs due to COVID-19 lockdown. 

The research has found no significant knowledge 

about the government welfare schemes and their basic 

right. 

 

An ethnographic study photographic observation 

of respondents 

 The photographic observation is an 

ethnographic study of a different place in Lucknow 

city. Below Fig.01-to- fig.03, shows socio-economics 

and ethnic groups of rickshaw pullers. Fig.01 shows 

how? RPs holistic social harmony among them. Below 

fig.02-04 shows a different angle of respondents as 

clothing senses, interaction with passenger’s, wearing 

COVID-19 mask, long hours waiting for passengers. 

Below fig. 02 to 03 shows socio-culture groups of RPs, 

living conditions of family and children in city 

rickshaw pullers dwellers. Most of the rickshaw 

pullers have been wearing muddy clothes, low-quality 

slippers, housing conditions, sleeping on a rickshaw, 

all these photos revealing the reality of RPs. They are 

low-income groups people. They are coming different 

socio-culture backgrounds. 
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Source: Field Survey, 2021 (Fig.01) 

  

 (01-Auto-stand in Charbagh Railway Station Behind)        (02- Charbagh Railway Station) 

 

 

  
 (03-Shopping Mall in Lucknow city)           (04-Charbagh Railway Station in Lucknow city) 
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Dwelling condition of RPs, and their children, Rickshaw colony behind the residential building in Lucknow city 

  

 

 

 

Difference between Rickshaw pullers base on different social groups in Alambagh Lucknow city 
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  Source: Field Survey, 2021,                                                                                                          Fig.02 

Fig.03 

During the Field survey I and With RPs different worksite in Lucknow city  
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Source: Field Survey,2021 
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5. Conclusion 

This Ethnographic study has been revealed 

rickshaw pullers come from different socio-culture 

The research has revealed why? They are migrating 

city, because of no local job’s opportunities and 

poverty. Rickshaw pullers are a marginalized section 

of society. They are poor socio-economics cultural 

background section of society. Rickshaw pullers are 

bearing dirty, clothing and illiterate, unskilled, 

unemployment’s and overburden of the family 

members. An ethnographic study has found the same 

culture but a different social status in the Indian social 

hierarchy. The Hindu rickshaw pullers are celebrating 

Holi and Dussehra.  The Muslim RPs celebrate 

Ramazan and Eid-al-Fitr, together. The study has 

highlighted most rickshaw pullers migrated to 

Lucknow city alone and few with family. The study 

has highlighted the reality of dwelling conditions not 

good both origin and destination place. During the 

field observation, rickshaw pullers have passed the 

night open spaces on a rickshaw, railway stations, bus 

stands, Jhuggi/Slums, and a few rickshaw pullers 

living rented houses. This study has revealed current 

novel coronal virus ruptures their life and livelihood. 

25 March 2020, India has suddenly declared a 

nationwide lockdown. COVID-19 crisis negative 

perception and attitude because no one wants to ride a 

rickshaw to hit rickshaw pullers. They are lost jobs, 

shelter, food, fear of the virus infection, and are afraid 

lost near and dear. They are invisible citizens of the 

city. Most of them don't have proper documents.  They 

are dwelling together with three or six members in 

slums or small rented rooms. They are sharing a 

kitchen, toilets, drinking water, and space. The study 

has found most rickshaw pullers enter this profession 

early age. The study has found why? They chose 

rickshaw pulling as their livelihood because of no need 

for formal or training. They are struggling double 

burden, one chronic poverty another historical 

subaltern of the Indian society.  The study has 

observed rickshaw pullers overnight working same 

time they did not get enough money to pay rickshaw 

rent or take a meal. The study has also found a high 

rate of school dropout of their children. The study 

suggests the government could work together with 

corporate, CSR of the financial inclusion through a 

skill development program (the government and CSR, 

civil society together work) and subsidized loan for 

their established new business.  
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In today's market, the choice for consumers has increased manifold with increase in 

the range of models that is why the businesses also has started on focusing on 

different scenario. Under such circumstances, choosing an appropriate product that 

suits one's value propositions is the most important. Today's marketplace is motivated 

by the importance of the "Green consumerism" and will become even more 

responsive to products and services promising environmental responsibility. So many 

of the firms has started the ‘Green Business Strategy’ by manufacturing & promoting 

the eco-friendly products like in cosmetics & edible products use of aloovira, 

avoiding the different chemicals etc. which can harm to the individual as well as 

society. Consumers are now concerned more than ever about the environmental 

impact of products they buy. As a result, the number of industries   under fire from 

environmentalists has grown very rapidly. Green consumerism has helped to spur 

significant shifts in the way in which some industries view the environmental 

challenge. Terms such as ‘recyclable, biodegradable, eco-friendly, sustainable, 

computable and bio-based’    are the latest Key words which green consumers looks 

for when they buy products. The broad scope of these Key words suggests that green 

consumers scrutinize products at every phase of product/service life cycle, from raw 

material procurement, manufacturing and production straight through to product 

reuse, repair, recycling and eventual disposal, While in use attributes continue to be 

of primary importance, environmental shopping agenda now increasingly encompass 

factors that consumers can not   feel or see. Consumers desire to know how raw 

materials are procured  and where from they come, how food is processed, what are 

the resources utilized to produce that particular product and what are their potential 

impacts on the environment once they land in the trash box? An attempt is therefore 

made to share some of the experiences on the ethics based consumerism in Indian 

perspective. 
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1. Introduction 

Ethical consumerism should be about 

using our purchasing power to make the 

world a better place & the best way to 

recycle in eco-friendly manner. Feeling 

pure will not help the world's poor. 

Julian Baggini 

1. What is ethical consumerism? 

Ethical consumerism is concerned with how 

you spend your money and the products you purchase. 

• Is it true that what you spend your money on 

has an impact on others and the environment? 

• Ethical customers purchase goods from 

ethical businesses that attempt not to harm 

the environment or society. 

• Our consumption has an impact on the 

environment as well. 

• Does our wealth and happiness come at the 

expense of others? 

In today's market, consumers' options have 

multiplied as the number of models available has 

grown. Choosing an acceptable product that meets 

one's value propositions becomes all the more critical 

in such scenarios. There's no disputing that making a 

decision has become a crucial duty for a buyer, but it 

doesn't always end there. They want to know a few 

more details before or after purchasing a product. The 

advent of the "Green Consumer" or 

"Environmentalism" is driving today's marketplace, 

which will grow even more attentive to products and 

services that promise environmental responsibility 

long into the twenty-first century. 

Consumers nowadays are more concerned 

than ever before about the environmental impact of the 

things they purchase. Consumers who are pragmatic 

buy products and packages that can be recycled or 

disposed of responsibly in their areas. As a result, the 

number of industries targeted by environmentalists has 

increased dramatically. Green Consumerism has 

influenced substantial changes in how some 

companies see the environmental challenge. 

Green consumers are driven by universal 

demands, even if they express their environmental 

concerns in unique ways. (See table 1) These demands 

result in new purchasing techniques, which have 

ramifications for product development and marketing. 

Table–1 

Green market consumer psychology and purchasing methods 

NEEDS   STRATEGIES 

Information -------> Read labels 

Control -------> Take  preventive measures 

Make  a difference -------> Switch brands 

Maintain lifestyles  -------> Buy interchangeable alternatives 

Source: J. Ottman Consulting, Inc. 

 

Green shoppers are increasingly looking for 

terms like "recyclable," "environmentally friendly," 

"sustainable," "computable," and "bio-based" when 

purchasing products. Green consumers analyse 

products at every stage of their life cycle, from raw 

material acquisition, manufacture, and production  

 

through product reuse, repair, recycling, and eventual  

disposal, according to the broad scope of these Key 

phrases (Refer table II). While in-use features remain 

the most important consideration, environmental 

buying agendas are increasingly including factors that 

consumers cannot feel or see. They want to know how 
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and where raw materials are obtained, how food is 

grown, and what influence they may have on the 

environment until they reach the scrap bin. 

TABLE – II 

GREEN PURCHASING KEY WORDS 

Raw Materials Manufacturing Packaging Distribution 

Sustainable-harvested  

Petroleum-Free  

plant-based 

Non- 

Polluting  unbleached    pesticide-

free 

Recycled 

Non-aerosol 

Source-reduced 

Energy-efficient  

Reusable- packaging 

 

Marketing In-use After use 

Ethical 

Informative  

Cause –related 

Low fume 

Resource – efficient 

Durable 

Recyclable 

Refillable  

Reusable 

 

Manufacturer 

Socially - Responsible 

Source: J. Ottman Consulting, Inc. 

Companies have moved their efforts from 

traditional marketing to "Green Marketing" as a result 

of this customer transformation. In fact, some 

academics have gone so far as to profile green product 

customers in order to understand their demographic 

composition and market behaviour, and then sell items 

based on their preferences. Environmental marketing 

is more difficult to understand than traditional 

marketing. It accomplishes two main goals: 

• To create items with a low environmental 

impact and that are both convenient and 

environmentally friendly. 

• Environmental sensitivity, taking into 

account both the product's features and the 

company's environmental track record. 

Consumers are no longer seen as people with 

a voracious need for material items, but as human 

beings worried about the state of the planet around 

them, according to successful green marketers. Green 

marketing is best practised by companies who are 

proactive in their approach. These organisations see 

themselves as intertwined with the natural world's 

processes. Outside, they form cooperative, positive 

partnerships with environmental stakeholders, and 

they collaborate with suppliers and retailers to handle 

environmental challenges along the value chain. 

Internally, cross-functional teams get together to 

identify the most holistic solutions to environmental 

problems. These businesses are primarily focused on 

the long term rather than the short term, with the goal 

of not only making a profit but also contributing to 

society through a socio-cause-related marketing 

strategy. 

 

Despite the fact that many companies have 

begun to take this strategy, I'd like to mention a few 

other elements that may help to shed light on factors 

affecting ethical consumerism: 
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Slavery:  

• Millions of people are enslaved all over the 

world. 

• People are bought and sold, and forced to 

labour for little or no compensation, in 

horrific working conditions with no way to 

protect themselves from mistreatment. 

• Despite the fact that it is illegal, some people 

are brought to the UK and forced to work 

against their will, typically because they are 

afraid of being detected by the authorities. 

• Would you purchase a product if you knew it 

was made by slaves? 

 

Child-Labour:  

• In many places of the world, children are 

forced to work. They are sometimes 

compelled to do so by kinds of slavery, but 

acute poverty forces children to work in order 

to survive. They are deprived of an education 

and the upbringing that we in the West are 

accustomed to. 

• Would you buy anything if you knew it was 

manufactured with child labour? 

• Would you buy things created by youngsters 

under the age of 18 if you were on vacation 

in a foreign country? 

  

Animal welfare:  

• Many people no longer tolerate the thought 

of mistreating animals because it is evident 

that they suffer in the same way that humans 

do. 

• Modern agricultural methods include 

confining a large number of animals in small 

spaces, allowing them limited movement, 

and feeding them manufactured food. This is 

done to save money, yet it may result in 

animal suffering. Concerns have recently 

been raised about the transportation of 

animals in lorries across great distances. 

• Veal production has also been criticised, as 

many people believe it is inhumane.  

Free range eggs: 

Free range eggs and barn eggs are sold 

alongside regular eggs in supermarkets. Battery-caged 

chickens lay more eggs than free-range chickens. This 

is not stated on the label. 

The chickens are kept in little wire cages with 

access to food and water. They spend the majority of 

their lives in this place solely to lay eggs. 

Free range and barn eggs are produced by 

birds who live in more natural settings. They are not 

restricted, and they are free to roam and consume their 

regular food. 

Would you prefer free range or non-free range eggs? 

Would you be willing to pay more for free range eggs 

if they were more expensive? 

Fur:  

Fur coats were once considered a high-end 

fashion item worn by rich women. Fur isn't as popular 

as it once was, and that's not only because of the price. 

Several pressure groups have worked to raise public 

awareness about the brutality of fur manufacture. 

People who have worn fur in public have 

received a lot of criticism. 

Is wearing a fur coat appropriate or inappropriate? 

What about the material leather? 

Which would you choose if you had to choose between 

a genuine fur coat and a faux fur coat? 

 

Ethical banking & investment:  

 

Your money is invested by the bank in order 

to create a profit. It pays you some of the profit as 
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interest. How would you feel if you learned that your 

bank had put your money into: 

 

• The armaments trade with developing 

countries, which aided in the continuation of 

violence. 

• Aiding and abetting corrupt governments and 

regimes 

• Exploitation and cruelty to animals? 

 

Some banks offer investments that ensure your money 

isn't wasted on these things. 
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Nationalized (government-owned) banks, commercial banks, and specialized 

banking institutions are the three basic categories of Indian banking. Banking 

industry plays a vital role for the development of the economy of any country Non-

performing assets are a challenge that all banks are confronting today, whether they 

are public or private sector banks. Non-performing assets have been the single biggest 

source of annoyance for India's banking sector. The lender will lose money if the 

borrowers stop paying interest or principal on their loans. Such a loan is known as 

non-performing assets (NPA).Non-performing assets have a major impact on the 

Indian banking industry. The aim of the present research is to study the impact of 

Nonperforming Assets on Profitability of public sector banks and private sector 

banks for the ten years 2011 to 2020. On the basis of secondary data, the research 

paper seeks to assess various non-performing asset ratios.This research examines the 

significance of non-performing assets and its impact on Profitability using 

Regression. The finding reveals that there is no significant impact of Nonperforming 

Assets on profitability of select private sector banks during the period. The banking 

sector should focus on effective management of nonperforming assets (NPAs) in 

order to increase their profitability and so supply as much funding to the industry as 

possible. 
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1. Introduction 
 

The banking sector plays a critical role in the 

financial system of a country since it performs a wide 

range of activities in terms of liquidity and risk 

management. It is extremely vital for the progress of 

all areas of our economy. The banking system reflects 

the economic health of the country. A major threat of 

banking sector is prevalence of Non-Performing 

Assets (NPAs). NPA refers to loans that are in peril of 

default. The asset has been categorized as non-

performing asset when the borrower failed to make 

principle or interest payment within 90 days. The level 

of nonperforming loans is recognized as a critical 

indicator for assessing banks' credit risk, asset quality 

and efficiency in allocation of resources to productive 

sectors. The most calamitous problem facing 

commercial banks all over the world in recent times is 

spiralling non- performing assets which are affecting 

their viability and solvency and thus posing challenge 

to their ultimate survival. Many such studies have been 

taken up so far on the management of NPAs. However, 

the main focus was laid only on identifying causes of 

NPA’s and extending suggestions in the form of some 

measures to be taken at micro level, that too specific 

to some individual banks. The present study focuses 

on identifying which sector of banks are more 

defaulters in respect of Non-Performing Assets on 

Profitability of Selected Banks. This study attempts to 

examine the impact of NPA of Profitability of Banks. 

 

According to Nachimuthu and Veni (2019), 

profits, liquidity, or competitive working conditions, 

the NPA has a significant impact on bankers' views of 

the availability of funds for credit supply and 

expansion.  

 

Priyanka et al (2019) stated in their paper 

titled credit management and the problem of NPAs in 

Public Sector Banks that there is a vital need to study 

the effects of non-performing assets on profitability. 

Banks should hold regular meetings and meet with 

borrowers to foster deeper understanding and mutual 

confidence. 

 

SenthilArasu P. Sredevi and Nageswary R. 

(2019) examined the effect of NPA on Profitability to 

understand the level of NPA and its impact. Their 

study revealed a negative relation between 

nonperforming assets (NPA) and return on assets 

(ROA). 

 

Shanabhogara Raghavendra (2018) 

investigated the effect of nonperforming assets 

(NPAs) in commercial banks and their causes, and 

effects. Their findings were restructuring of the 

banking and financial institution, improved 

performance in financial deepening, and 

modernization of appropriate skills for up gradation of 

credit wordiness, as well as staff efficiency, are all 

important factors in solving the current wilful 

defaulter's system in India and around the world 

 

Raj Kumar Mittal and Deeksha Suneja 

(2017).Their study found that public sector banks had 

a higher rate of nonperforming assets (NPAs) than 

private sector banks. It was proposed that although the 

government is taking programs and initiatives to 

address the problem of non-performing assets, banks 

should also be more aggressive in adopting a 

structured NPAs policy to prevent non-performing 

assets and implement stringent recovery measures. 

Bankers should also assess the return on investment 

(ROI) on a planned project and lend to customers with 

better creditworthiness. 

 

Vithessonthi (2016) studied the relationships 

between bank credit growth and nonperforming assets 

(NPAs) in a deflationary environment. The study 

examined data from 82 publicly traded Japanese 

commercial banks from 1993 to 2003. The findings 

reveal how the relationship between bank credit 

growth and nonperforming assets (NPAs) changes 

over time. Furthermore, the results indicated that 

increasing the supply of bank loans raises the amount 

of nonperforming assets (NPAs), but does not increase 

profitability.  

 

Rao, Yue, and Zhu (2015) investigated the 

impact of credit borrower concentration and 

controlling shareholder/s on nonperforming assets 

(NPAs) and bank financial performance. The research 

revealed that I controlling shareholders' voting power 

is positively related to borrower concentration, (ii) 

controlling shareholders divert resources away from 

banks by extending large amounts of loans to a few 
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related parties, resulting in borrower concentration, 

(iii) a few apparently irrelevant large borrowers are 

actually connected to controlling shareholders, and 

(iv) borrower concentration is positively related to 

NPAs and negatively related to financial performance. 

 

Caporale, Di Colli, and Lopez (2014) 

analyzed the macroeconomic and financial 

determinants of bad loans to see if the excess loan 

sanctioned during expansionary periods explains the 

higher-than-proportional growth in nonperforming 

assets (NPAs) during contractionary periods. NPAs on 

excess loans are considerable and persistent for 

corporate bad loans, but not for household bad loans, 

according to the findings. 

 

Samir and Deepa Kamra's (2013) in 

their study found the problem of nonperforming assets 

is worse in public sector banks in India than in private 

and international banks. Similarly, the problem of 

nonperforming assets (NPAs) is more prevalent in the 

non priority sector than in the priority and public 

sectors. Furthermore, the SSI sector accounts for the 

majority of the overall NPA in the priority sector. The 

financial health of banks has been negatively impacted 

as a result of this. According to the study, suggested 

that Indian banks should use fundamental financial 

management concepts to handle challenges such as 

rising NPAs and strengthening recovery management, 

corporate governance, and technological upgrades etc. 

 

Berge and Boye (2007) investigated the 

macroeconomic elements that contribute to bank 

'nonperforming loans.' The percentage of problem 

loans is very cyclical, rising during economic 

downturns. According to the findings the reduction in 

relative share is attributed to changes in real interest 

rates and unemployment, after identifying the 

challenges of Chinese banks. 

 

Ataullah, Cockerill, and Le (2004) compared 

the impact of changes on the performance of Indian 

and Pakistani banking organisations. To quantify 

technical efficiency, the authors applied Data 

Envelopment Analysis (DEA) to two alternative input-

output requirements, which were divided into pure 

technical efficiency and scale efficiency. The findings 

show that (i) overall technical efficiency of banking 

companies in both countries has improved gradually 

over time, (ii) unlike PSBs in India, PSBs in Pakistan 

have only improved in scale efficiency, (iii) banks are 

more efficient in generating earning assets than in 

generating income, and (iv) the gap between pure 

technical efficiency of different size groups has 

narrowed over time   The purpose of the present study 

is to determine the Impact of Non-Performing Assets 

on the Profitability of Select Public Sector and Private 

Sector Banksof India during2011 to 2020. In this study 

performance of the banks and their non performing 

assets is studied and the effects of on profitability. The 

modern banks perform their business in a highly 

multifaceted and competitive business environment.  

 

2. Objectives of The Study  

        

The present study has the following objectives  

1. To study the Non-Performing Assets of 

select public and private sector banks 

2. To examine the impact of Non-Performing 

Assets on profitability of select public and 

private sector banks 

3.  To offer the recommendations to the 

regulators and policymakers 

 

3. Research Hypothesis 

 

In order to study the Impact of Non-

Performing Assets on the Profitability of Select 

Public Sector and Private Sector Banks the following 

hypothesis are framed. 

 

H01= Nonperforming Assets has no significant impact 

on profitability select Public Sector Banks 

H02 = Nonperforming Assets has no significant 

impact on profitability select Private Sector Bank 

 

4. Research Methodology 

The present study employed simple random 

sampling techniques to select 10 sample banks. Data 

is collected from five public sector banks and five 

private sector banks which are listed in NSE based on 

their market capitalization for a period of ten years 
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between 2011- 2020. Secondary data were gathered 

from Annual financial statements. 

Model Specification 

Regression models are used to find out the 

association between profitability and Nonperforming 

assets in the context of India. Independent variables 

are GNPA and NNPA while dependent variable 

Return on Assets (ROA) is used in the study. Return 

on Assets (ROA) is taken as the dependent variable as 

it reflects as to how well a bank’s management is using 

the banks real investment resources to generate profits. 

 

ROAi, t= β0+ β1GNPAit+ β2NNPAi, t+ Ɛit 

 

 

5. Results and Discussions 

 
 

 

 

Table: 4.1 Results of Gross NPA of Public and Private Sector Banks 

Years Axis 

bank 

city 

union 

bank 

Kotak 

Mahind

ra 

Federal 

bank 

ICICI 

bank 

SBI Union 

bank of 

India 

Punjab 

national 

bank 

Canar

a bank 

Bank of 

baroda 

2020 5.29 2.29 2.89 4.17 6.33 6.41 15.58 15.57 8.57 10.05 

2019 6.02 2.17 2.96 2.99 7.79 7.90 16.41 17.12 91.80 10.29 

2018 7.79 2.25 3.04 3.08 10.39 11.55 11.67 19.97 12.44 13.21 

2017 5.70 26.30 2.35 2.86 9.08 7.15 11.77 13.20 10.00 11.15 

2016 1.80 2.39 2.87 2.43 3.47 6.71 9.04 13.54 9.74 10.56 

2015 1.46 1.87 2.06 1.87 2.71 4.36 5.10 8.33 3.95 3.80 

2014 1.37 2.00 2.50 1.82 2.84 5.09 1.12 5.41 2.51 2.99 

2013 1.22 1.56 3.52 1.14 3.26 4.90 3.03 4.36 2.58 2.43 

2012 1.06 1.57 3.45 1.02 10.33 4.57 3.06 2.97 1.73 1.55 

2011 1.12 2.06 3.59 1.22 4.64 3.35 2.40 1.81 1.46 1.38 

GNPA = Gross NPA to Gross Advance Ratio 

 

Figure: GNPA of Public sector and Private sector Banks 
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The above table 4.1 shows GNPA of Public 

and Private sector Banks during the 2011 and 2020. In 

the year 2020 GNPA of Union Bank of India and 

Punjab national bank is high. In 2019 Canara bank was 

having highest GNPA. In the year 2018 Punjab 

national bank was having Highest GNPA.  In the year 

2017, 2016 , 2015,  2014  and 2013 Punjab national 

bank was having highest GNPA . In the year 2012 and 

2011 GNPA of ICICI bank was high 

 

 

Table:4.2 Results of Net NPA of Public and Private Sector Banks 

 

Years Axis 

bank 

city 

union 

bank 

Kotak

mahin

dra 

Federal 

bank 

ICICI 

bank 

SBI Union 

bank of 

India 

Punj

ab 

natio

nal 

bank 

Canara 

bank 

Bank of 

baroda 

2020 3.64 2.32 0.71 1.31 1.54 2.23 5.49 5.77 4.22 3.13 

2019 
3.71 1.81 0.76 1.48 2.29 30.15 6.85 6.55 53.72 3.33 

2018 
3.77 1.70 0.98 1.69 5.43 5.73 8.42 11.22 7.48 5.49 

2017 
2.31 1.71 12.63 1.28 5.43 3.71 6.57 7.80 6.33 0.47 

2016 
0.74 1.53 1.06 1.64 2.98 3.81 5.25 8.59 6.42 4.96 

2015 
0.47 1.30 0.92 0.73 1.61 2.12 2.71 4.99 2.65 1.89 

2014 
0.45 1.23 1.08 0.74 0.97 2.57 2.33 2.84 1.98 1.52 

2013 
0.36 0.63 0.64 0.98 0.77 2.10 1.61 2.34 2.18 1.28 

2012 
0.70 0.45 0.61 0.53 0.73 1.82 1.70 1.52 1.46 0.54 
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Figure: NNPA of Public sector and Private sector Banks 

 

The above table 4.2 shows NNPA of Public 

and Private sector Banks during the 2011 and 2020. In 

the year 2020 NNPA of Punjab national bank and 

union bank of India is high. In 2019 Canara bank was 

having highest NNPA. In the year 2018 Punjab 

national bank was having highest NNPA. In the year 

2017 Kotak Mahindra bank has highest NPA. In the 

year 2016,  

 

 

2015, 2014 and 2013 Punjab national bank was having 

highest NNPA. In the year 2012 and 2011 NNPA of 

State Bank of India was high 
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Table: 4.3 Results of Correlation 

 

  Public 

Sector 

Banks 

NNPA 

Private 

Sector 

Banks 

NNPA 

Private 

Sector 

Banks 

GNPAA 

Public 

Sector 

Banks 

GNPA 

Public 

Sector 

Banks 

ROA 

Private 

Sector 

Banks 

ROA 

Public 

NNPA 

Pearson Correlation 1      

Sig. (2-tailed) 
 

     

Private 

NNPA 

Pearson Correlation .143 1     

Sig. (2-tailed) .323      

Private 

GNPA 

Pearson Correlation .063 .910** 1    

Sig. (2-tailed) .662 .000     

Public 

GNPA 

Pearson Correlation .880** .130 .069 1   

Sig. (2-tailed) .000 .368 .632 
 

  

PUBLIC 

ROA 

Pearson Correlation -.302* -.194 -.084 -.337* 1  

Sig. (2-tailed) .033 .177 .562 .017   

Private 

ROA 

Pearson Correlation -.257 -.231 -.220 -.201 .193 1 

Sig. (2-tailed) 
.072 .107 .126 .161 .179 

 

 

 

**. Correlation is significant at the 0.01 level (2-tailed). 

   

*. Correlation is significant at the 0.05 level (2-tailed).    

From the above table 4.3 It is evident NNPA and GNPA of public and Private  sector banks has positive correlation 

and ROA has negative correlation with NNPA and GNPA of Public and private sector banks 
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Table: 4.4 Regression Results of Public sector banks 

 

 B Std. Error t P level 

(Constant) .385 .103 3.750 .000 

Public sector Banks 

NNPA 
-.002 .021 -.082 .935 

Public sector Banks 

GNPA 
-.015 .014 -1.092 .280 

Multiple R 337a   

R Square .114   

Adjusted R Square .076   

Std. Error of the Estimate .59174   

F 3.011   

Sig. .059a   

a. Predictors: (Constant), Public Banks GNPA NNPA 

b. Dependent Variable: ROA of Public Banks 

 

The above table 4.2 shows NNPA of Public 

and Private sector Banks during the 2011 and 2020. In 

the year 2020 NNPA of Punjab national bank and 

union bank of India is high. In 2019 Canara bank was 

having highest NNPA. In the year 2018 Punjab 

national bank  

 

 

was having highest NNPA. In the year 2017 Kotak 

Mahindra bank has highest NPA. In the year 2016, 

2015, 2014 and 2013 Punjab national bank was having 

highest NNPA. In the year 2012 and 2011 NNPA of 

State Bank of India was high 
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Table: 4.5  Regression Results of Private sector Banks 

 

 B Std. Error t P level 

(Constant) 1.308 .085 15.481 .000 

Private sector 

Banks NNPA 
-.040 .075 -.530 .599 

Private sector 

Banks GNPA 
-.006 .037 -.161 .873 

Multiple R .232a   

R Square .054   

Adjusted R Square .014   

Std. Error of the Estimate .43082   

F 1.338   

Sig. .272a   

a. Predictors: (Constant), Private GNPA, NNPA 

b. Dependent Variable: ROA of Private Banks 

 

From the above Table: 4.4 ROA of private 

sector banks was regressed against NNPA and GNPA 

of Private sector banks. The regression model explains 

54 % of the fluctuations in the dependent variable in 

the sample. The adjusted R2 = .014. The standard error 

amounts to .43082. F statistic is 1.338. NNPA and 

GNPA of private sector banks have a negative 

relationship on Profitability (ROA). P value is .272 

which is greater than (0.05) indicates weak evidence 

against the null hypothesis, so fail to reject the null 

hypothesis. There is no significant impact of 

Nonperforming Assets on profitability of select private 

sector banks during the period. 

 

5. Conclusion 
 

The present paper studied the impact of 

Nonperforming Assets on Profitability of select public 

and private sector banks in order to understand the 

relationship between increasing non-performing 

advances and the rate of profit. From the study of ten  

 

 

banks during the period between 2011 and 2020 found 

that increase in non-performing advances has negative 

impact on the rate of profit. Findings of the present 

study indicate that GNPAs of public sector banks are 

high when compared to private sector banks. NNPA of 

Public sectors banks are also high when compared to 

private sector banks during 2011-2020. NNPA and 

GNPA of public and Private sector banks have positive 

correlation and ROA has negative correlation with 

NNPA and GNPA of Public and private sector banks. 

The result of the study reveals that there is no 

significant impact of Nonperforming Assets on 

profitability of select private sector banks during the 

period. The banks and government should take 

proactive measures in recovery process. The strict 

policies should be implemented for the large 

borrowers for solving this problem. Banks should 

identify and monitor the accounts of the loans 

continuously that have the possibility in becoming 

Nonperforming. This problem of NPA must be taken 
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seriously or else this problem will badly affect the 

profitability of banks. This will decrease in the growth 

of economy in the country. The financial institutions 

and banks must adopt structured and real world 

policies in prevention of Nonperforming assets. The 

banking sector should now primarily focus on 

effective management of nonperforming assets 

(NPAs) in order to increase their profitability and so 

supply as much funding to the industry as possible. 

New strategies for loan recovery should be 

implemented by the banking sector. 
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